
Address for Correspondence

Shekhar Chourasiya
Publisher “Research Revolution”

P. O. Box No. 2, Indore Nagar H.O. 452007 (M.P.), India
Mobile - +91 98261 90770

email - researchrevolutionindia@gmail.com
website - www.researchrevolution.in

International Journal of Social Science & ManagementInternational Journal of Social Science & Management

Volume - 1,   Issue - 5 February 2013





Revolution
Research

RNI No. : MPMUL 00308 ISSN : 2319 - 300X

Revolution

Volume - 1,   Issue - 5

28 February 2013

Price - INR 60.00

International Journal of Social Science & Management
Online & Print edition, Circulation in 60 countries

Published by - Owner/Printer/Publisher Shekhar Chourasiya, 
Published from 14/2 Rajbada Chowk, Indore - 452007 (M.P.) 

India.   Mobile - +91 98261 90770  Editor : Shekhar Chourasiya,



Contents

S No.            Particulars Page No.

ENGLISH

1.

fgUnh

7.

NGOs: Ensuring Human Rights 1 - 3
Dr. Tuhina Johri, Jabalpur

2. Economic Analysis Regarding Organic 4 - 6
Food Products : A Case Study of Agra City
Dr. Anisha Satsangi, Agra

3. A Study of Buying Behaviour of Customers 7 - 9
with reference to  Apparels in Navi Mumbai
Ms. Alpha Lokhande, Mumbai
Ms. Amina Momin, Mumbai
Ms. Sushma Nichani, Mumbai
Mr. Yashwant Mukund Bhaid,Hyderabad  

4. A review of the Threats and Opportunities 10 - 12
in Corporate Social Responsibility
Dr. Nidhi Khare, Pune

5. Grammar & it's Role in Second 13 - 15
Language Acquisition
Dr. Arun K.Behera, Bangalore

6. Involvement of Men & Women 16 - 20
Entrepreneurs in Family Business
Dr. V. K. Goswami

Lokeh foosdkuan th dk f’k{kk n’kZu% ckydksa ds lanHkZ essa
Jherh Hkkjrh jtd] tcyiqj

8. fgUnh dh ikfjHkkf"kd 'kCnkoyh dh fuekZ.k çfØ;k 23 - 25
MkW- lq"kek tknkSu] Hkksiky

9. fcykliqj 'kgj ds mPprj ek/;fed fo|ky;ksa eas v/;;ujr~ 26 - 28
fo|kfFkZ;ksa dh i;kZoj.kh; tkx#drk dk v/;;u
MkW- vkfnR; prqosZnh] Hkksiky
jkds'k dqekj pUnzk

10. Lora= Hkkjr esa nfyr psruk dk fodkl 29 - 30
MkW- vfuy dqekj tSu] jryke

21 - 22



Research Revolution 1

Abstract :

“the issue of human rights….. is one that has inspired not only politicians, religious organizations, and trade 
unions, but also private individuals and non-governmental organizations that strive to secure conformity 
with the international standards set up to protect those rights” NGO has a great faith in the betterment of 
human civilization and working in that direction. The Non Governmental organizations work from grass 
roots level to the national and international level in the protection of human rights. NGOs play a pivotal role 
to educate, to teach and train vulnerable groups, about existing human rights norms, possibilities of redress 
and the dissemination of information both to the public in general and to vulnerable groups, making the 
latter aware of their rights and freedoms. It is necessary to support and encourage genuine, small, local level 
NGOs and help them to solve the problems at grass-root level. 

NGOs: Ensuring Human Rights

Human rights as the ‘Rights relating to life, liberty, equality, and dignity of individuals guaranteed by the 
constitution or embodied in international covenants and enforceable by the courts in India’. It is “commonly 
understood as inalienable fundamental rights to which a person is inherently entitled simply because she or 
he is a human being.” Protection and preservation of the rights of the individual and his free access to justice 
are indispensable constituents of the march of a civilized society, hence equal attention and urgent 
consideration should be given to the implementation, promotion and protection of civil, political, economic, 
social and cultural rights and interdependent. “the issue of human rights…..is one that has inspired not only 
politicians, religious organizations, and trade unions, but also private individuals and non-governmental 
organizations that strive to secure conformity with the international standards set up to protect those rights” 

Human security is fundamentally concerned with helping people to deal with unforeseeable threats and 
sudden downturns, whether international financial crises, environmental disasters or incapacitating 
illnesses. The protection of Human Rights Act, 1993 requires the National Human Rights Commission to 
encourage the efforts of non-governmental organizations working in the field of human rights. NGO has a 
great faith in the betterment of human civilization and working in that direction. It is one of the most visible 
sets of actors in the related fields of human development and human rights can play a significant role in 
helping to achieve human security. NGOs are organizations within the civil society that work on the “not-
for-profit” approach in the space which exists between the family (household), market and state. It is defined 
as “self-governing, private, not-for-profit organizations that are geared toward improving the quality of life 
of disadvantaged people. They are neither part of government nor controlled by a public body. They are 
elements of civil society, which is a space arena between households and the state which affords possibilities 
of concerted action and social self-organization”. NGOs range from small pressure groups on, for example, 
specific environmental concerns or specific human rights violations, through educational charities, 
women’s refuges, cultural associations, religious organizations, legal foundations, humanitarian assistance 
programs. Sometimes it become spokespersons or ombudsmen for the poor and attempt to influence 
government policies and programs on their behalf. It monitors the actions of governments and pressure them 
to act according to human rights principles. They are serving the people who are unable to meet the 
minimum life standard and provides a voice for those unable to speak for themselves and counters the views 
of more powerful groups. NGOs play roles from advocates for the poor to implementers of government 
programs; from agitators and critics to partners and advisors; from sponsors of pilot projects to mediators.

The World Bank defines NGOs as “private organizations that pursue activities to relieve suffering, promote 
the interests of the poor, protect the environment, provide basic social services, or undertake community 
development.” It has functioned as the conscience of the national in the field of human right by taking 
prompt action to investigate the instance human right by undertaking and the spot studies and publishing the 
observations. In India, NGOs have become prominent in the post-independence era, Raja Rammohan Roy, 

 NGOs: Ensuring Human Rights
Dr. Tuhina Johri, Asst. Prof., Pol. Science, 
St. Aloysius College, Jabalpur
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Iswar Chandra Vidyasagar, Swami Vivekananda, Swami Dayananda Saraswati, Sir syyed Ahmed Khan 
were the people who worked with dedication towards the removal of caste restrictions, improving 

thconditions of widows, women education, orphans and destitute women etc., in 19  century, Christian 
thMissionaries also did pioneering work in the field of social welfare. In the early 20  century, besides relief 

and rehabilitation programmes in times of natural calamities like earthquake, floods, NGOs were also 
engaged in various fields like education, health and labour welfare. Development practitioners, 
Government officials and foreign donors have stressed that Non-Governmental Organizations by virtue of 
being non-rigid, locality specific, need-based, innovative and through committed nature of service, have 
successfully reached the disadvantaged or underprivileged people and give great strength and try to make 
the life of these people a happy experience. These organizations are also successful in making the society 
more sensible about their duties towards its underprivileged section. The societies should understand that if 
they help a human being in surviving, they will help themselves to survive. An NGO supposedly would be 
concerned with working for the welfare of the people in regard to health, housing, poverty elimination, rural 
transportation, waste management, and community development etc – all admirable and worthwhile 
objectives. It has also influenced the development of laws and policies on several important social and 
developmental issues such as juvenile justice, right to information, anti-trafficking, forests and 
environment, women, elderly people, people with disability, rehabilitation of development induced 
displaced people, etc. The Non Governmental organizations work from grass roots level to the national and 
international level in the protection of human rights. The NGOs help the victim of human right violation by 
providing them assistance and advice. NGOs make an invaluable contribution to the raising of public 
awareness of existing legal norms, which is of crucial importance to prevent violations of human rights and 
promoting their implementation. They have filed cases, writ petitions and public interest litigation on behalf 
of victims and public at large for protection of human rights. The NGOs have fought against the system of 
bonded labour, fake encounters by police, protection of women children’s rights, custodial violence and 
custodial death, prevention of torture and other in human practices. The judiciary has passed appropriate 
order and given compensation to the victims on a petition by the NGOs.

An Ngo is nowadays not expected to deliver directly some benefits to people, but to motivate people, 
mobilize resources, initiate leadership, and participate in development programmes for self reliance. NGOs 
play a pivotal role to educate to teach and train vulnerable groups, about existing human rights norms, 
possibilities of redress and the dissemination of information both to the public in general and to vulnerable 
groups, making the latter aware of their rights and freedoms. Many NGOs have worked hard to include 
children with disability in schools, end caste-based stigma and discrimination, prevent child labour and 
promote gender equality resulting in women receiving equal wages for the same work compared to men. 
During natural calamities they have played an active role in relief and rehabilitation efforts, in particular, 
providing psycho-social care and support to the disaster affected children, women and men. NGOs have 
been instrumental in the formation and capacity building of farmers and producers’ cooperatives and 
women’s self-help groups. Sulabh Movement for the betterment and welfare of Dalits, in a generic sense, 
and in particular for the liberation and social mainstreaming of scavengers. Child Relief and You (CRY) is a 
voluntary organisation committed to the upliftment of millions of children who have been deprived of their 
childhood due to various reasons. Organisations like Saheli and Chetna are actively involved in the 
protection of Women’s Rights. Butterflies are an NGO with a programme for street and working children. 
Several NGOs have worked hand in hand with the Government to ensure that millions of out of school 
children are enrolled and continue their school education. Bodh Shiksha Samiti has advocated a model of 
appropriate education for the urban deprived, by drawing attention to the size of the problem of the 
unschooled among the urban poor in Rajasthan. Pratham has established a partnership with the Municipal 
Corporation of Mumbai on the importance of universal pre-school education as a gateway to universalizing 
primary education. Teach India, a Times Group initiative, is a Corporate Social Responsibility (CSR) 
project to improve employability of youth from underprivileged background by training them in spoken 
English. Child welfare NGO can mould the scattered future that is an orphan child into a strong leader of the 
tomorrow.
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NGOs are committed for the uplift of the poor, marginalized, unprivileged, underprivileged, and 
downtrodden and the needy, it can and should play the “game changer” to pro-poor development through 
leadership on participatory research, community empowerment and search for development alternatives. 
These types of committed, devoted and dedicated organizations are required for the development of the 
country and it is also necessary to support and encourage genuine, small, local level NGOs and help them to 
solve the problems at grass-root level.

Suggestions :

ØNGOs are a welfare organization, to maintain high quality in service the government should recognize 
those NGOs, by giving awards or rewards with additional grants; this would motivate other NGOs to 
work efficiently.

ØNGOs need to expand their programmes, campaigns, skits; frequent programmes increase the 
awareness of human rights.

ØNGOs also need to get more aid both from foreign and within India which will be useful to carry out 
their cause.
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Economic Analysis Regarding Organic 
Food Products : A Case Study of Agra City

Dr. Anisha Satsangi, Asst. Prof., Commerce,
D.E.I Deemed University, Dayalbagh, Agra, UP.ABSTRACT :

The organic farming movement arose in the 1940s in response to the industrialization of This research is an 
empirical study to find out the purchase behavior of residents of Agra City regarding the organic food. 
Organic foods are foods that are produced using methods that do not involve modern synthetic inputs such as 
synthetic pesticides and chemical fertilizers. Organic foods are also not processed using irradiation, 
industrial solvents, or chemical food additives.

INTRODUCTION :

Organic foods are foods that are produced using methods that do not involve modern synthetic inputs such as 
synthetic pesticides and chemical fertilizers. Organic foods are also not processed using irradiation, 
industrial solvents, or chemical food additives.

Organic food production is a heavily regulated industry, distinct from private gardening. Currently, the 
European Union, the United States, Canada, Japan and many other countries require producers to obtain 
special certification in order to market food as organic within their borders. In the context of these 
regulations, organic food is food produced in a way that complies with organic standards set by national 
governments and international organizations. In the United States, organic production is a system that is 
managed in accordance with OFPA of 1990 and regulations in Title 7, Part 205 of the Code of Federal 
Regulations to respond to site-specific conditions by integrating cultural, biological, and mechanical 
practices that foster cycling of resources, promote ecological balance, and conserve biodiversity. 

OBJECTIVES OF STUDY :

• To assess the social economic profile and organic food buying behavior of the respondents.
• To suggest suitable measures regarding organic food markets.

RESEARCH METHODOLOGY : 

This market is growing worldwide in developing countries like India. The people here are aware about 
environmental issues. The study was conducted from July to Dec 2012. This study is based on primary and 
secondary data. For primary data collection structured questionnaire and personnel interviews are 
conducted and for secondary data collection government reports, periodicals, publications, research reports 
and books are taken in to consideration. The survey was conducted at Agra municipal corporation approx. 14 
organic food product stores are situated in Agra. The data collected through primary sources are measured 
with the help of statistical tools like percentage, chi- square test, scaling techniques, and factor analysis.

DATA  ANALYSIS & INTERPRETATION : 

The questionnaire is divided in to two groups of data. In first part the Demographic information’s are 
collected and in second group the research related information’s are collected.

It was observed that the data consist of more female respondents because females are more inclined towards 
organic food products as compare to male. 

The female belonging to the age 25-45 years are more interested towards organic food products as compare 
to male. The marital status of the respondents here 61% of respondents were married and 39% were 
unmarried. 

The most of the respondents are educated. It indicates that the respondents are well aware about the organic 
food products. 

24.4% respondents are self employed, 51.6% respondents are under full time employment, 11% respondents 
are casual labor and 13% are students. 
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it is to notice that the casual labor are also aware about the organic food products with the help of 
advertisements through print and electronic media no matter whether they buy the product for their 
personnel use or not. 

The respondents are classified as per their monthly income. About 30% are belonging to their monthly 
income of 10,000 and below, 24.6 % respondents are of 10,000–20,000, 19% respondents are of 20,000- 
30,000, 14.8% respondents belong to income level of 30,000 and above, 11% respondents are students,  it is 
observed that the age group of 40- 65 years are having more family members (64.2%) and above 65 years of 
age are having 55.7% (195) no of family members, among the age group of 19-40 years the respondents 
having 185 (52.8%) respondents, below 18 years of age 136 (38.8%) respondents are there in the family. 

With regards to food habit 56% of respondents are mostly vegetarian 24% respondents are vegetarian 20% 
respondents are not vegetarian.

DISTRIBUTION OF RESPONDENTS BASED ON PURCHASE BEHAVIOR  

80% respondents are purchasing organic food products and 20% respondents are not interested to buy the 
organic food products. The reason behind this is the high prices then the prices of other food products. It is 
noticed that when both organic and non organic food are available the 49% of respondents prefer to buy the 
organic food products, 24% respondents choose to buy frequently, 18% respondents always buy it, and 9% 
respondents shown their unwillingness to buy the organic food products. 42.8% respondents’ purchase 2-3 
times per month, 26.2% respondents buy once in a week, 21.4% monthly and 9.4% respondents daily. The 
frequency of purchase is 2-3 times monthly which is supposed to be the normal buying habit of any type of 
buyer. Majority of respondents are willing to pay price premium up to 5% i.e. 40% above the price of 
conventional food products 24.5% respondents are willing to get prices premium up to 5% - 15%, 7.4% 
respondents are willing to pay price premium up to 15%- 30%, 22% respondents are  unwilling to pay any 
price premium. With regards to quantum of purchase of organic food products due to increase in prices 
majority of respondents (60%) buy less quantity of organic food products, 27% buy more quantity of organic 
food products and 13% respondents are not willing to buy organic food products due to high prices. About 
18% respondents first time heard about organic food products from friends’ relatives, and their association. 
23.7% of respondents from News Paper, 15% respondents heard from In-store activities organized by store 
managers and merchants, 12.5% got the awareness through magazines are belong to more educated and 
knowledgeable society, 9.4% heard from radio, 7.1% from T.V., 14.5% are not sure that the product they are 
buying from market are organic food or ordinary food, and the sources from where they are getting 
information about the organic food products. peer group (19%) are the major influencing factor, the 
advertisement (18%) is the second influencing factor, culture (17%) is the third influencing factor, where as 
Parents and reference Group are the considerable influencing factors, but the Personnel references’ 
religions, Environment are least influencing factors. Majority of respondents (40%) purchasing the organic 
food products for about 6-12 months and 16% respondents are buying for 1-3 years, 24% 0-6 months, 11% 
more than 3 years and 9% respondents are not preferring to buy organic food products.

BEHAVIORAL COMPONENTS OF RESPONDENTS ATTITUDES :

The behavioral component of an attitude is one’s tendency to respond in a certain manner towards an object 
or activity. A series of decision to purchase would reflect the behavioral components of attitude. Actual 
behaviors’ reflect these intentions as they are modified by the situation in which the behavior will occur.  

FACTORS INFLUENCING PURCHASE DECISION OF ORGANIC FOOD PRODUCTS :

To know about the agreement or disagreement about the purchase of organic food instead of conventional 
food by the respondents’ twenty seven variables are included and the respondents are asked to give their 
opinion in the Likert Five Point Scale. Data so collected are subjected to factor analysis to bring out the 
underlying factors. 

A loading of 0.7 and above are considered to be significant for grouping the variables. In factor one, the 
variables food neo-phobia (.749), food involve a vegetarian had the loadings of 0.7 and above, and hence 
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these two variables forms first factor. Factor four is considered as social interaction as social desirability 
(.773) and food ideology (.716) had loading of 0.7 and above, and hence these two variable forms fourth 
factor. Fifth factor are with respect to supporting organic farming (.762). Factor seven with the variable 
“conscience” (.762). Factor eight monetary costs (.807). All these eight factors taken together explained a 
total variance of 58.815. The communality value represents the variation explained by the selected eight 
factors for each variable. The variance explained by food habit is 78.4% and monetary costs are 71%.

It is inferred from the factor analysis that food habit, food involvement and vegetarianism, food ideology 
and social interaction are prime factors influencing decision about the purchase of organic food products. 
The price of Organic food products also resulted as an important factor.

SUGGESTIONS :

1. There should be proper improvement in the quality of the product
2. Proper and meaningful advertisement of the product should be shown in the visual and audio ads
3. To persuade to buy organic good products, the variables like familiarity, personnel ideology, social 

interaction, and monetary cost and habits had greater influence in buying organic food products.
4. The products initially should be made available in prominent market places and also gradually in all 

the shops.
5. The agriculture marketing and co-operatives departments to help farmers get a good price for organic 

produces.
6.  Demand creation large- scale production and availability of organic food products should go hand in 

hand.

REFERENCES : 
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A Study of Buying Behaviour of Customers 
with reference to  Apparels in Navi Mumbai

Ms. Amina Momin, Asst. Prof., 
Padmashree Dr. DY Patil University, Navi Mumbai

Ms. Alpha Lokhande, Asst. Prof., 
Padmashree Dr. DY Patil University, Navi Mumbai

Ms. Sushma Nichani, Asst. Prof., 
Padmashree Dr. DY Patil University, Navi Mumbai

Mr. Yashwant Mukund Bhaid, General Manager 
Nagarjuna Fertilizers and Chemicals Ltd, Hyderabad  

Abstract :

This study will be used to highlight or evaluate the effectiveness of sales promotion on the buying behaviour 
of customers. This is very important as it would bring about rapid growth if the promotional strategies are 
well planned and implemented. Given the growing importance of sales promotion, there has been 
considerable interest in the effect of sales promotion on different dimensions such as consumers’ price 
perceptions, brand choice, brand switching behaviour, evaluation of brand equity, effect on brand 
perception and so on. One of the purposes of a consumer promotion is to elicit a direct impact on the 
purchase behaviour of the firm’s customers.

Keywords : Buying Behaviour, Apparels, Customers, Sales Promotion.

Introduction :

The business world today is a world of competition. A business cannot survive if its products do not sell in 
the market. Thus, all marketing activities are undertaken to increase sales. Producers may spend a lot on 
advertising and personal selling. Still the product may not sell. So incentives need to be offered to attract 
customers to buy the product. Thus, sales promotion is important to increase the sale of any product. Every 
businessman wants to increase the sale of goods. There are many offers in the markets notices of “winter 
sale”, “summer sale”, “trade fairs”, “discount upto 50%” and many other schemes to attract customers to 
buy certain products. All these are incentives offered by manufacturers or dealers to increase the sale of their 
goods. These incentives may be in the form of free samples, gifts, discount coupons, demonstrations, 
shows, contests etc. All these measures normally motivate the customers to buy more and thus, it increases 
sales of the product. This approach of selling goods is known as “Sales Promotion”. But, sales promotion 
differs from advertising and personal selling in terms of its approach and technique. Sales promotion adopts 
short term, non-recurring methods to boost up sales in different ways. These offers are not available to the 
customers throughout the year. During festivals, end of the seasons, year ending and some other occasions 
these schemes are generally found in the market. Thus, sales promotion consists of all activities other than 
advertising and personal selling that help to increase sales of a particular commodity.

Sales promotions are classified as price and non- price based on the nature promotions. Price promotions are 
defined as ‘promotions such as Coupons, Cents off, Refunds, and Rebates that temporarily reduce the cost 
of the goods or service’. Non- price promotions are defined as promotions such as giveaways (freebees), or 
contests in which value is temporarily added to the product at full price.

Objectives :

• To study the consumer behaviour in response to various offers for promotional activities of apparel 
brands.

• To analyse the customers type of buying decision in response to sales promotion strategies

• To explore rationale behind such sales promotional activities by examining consumer behaviour

• To analyse the awareness among public about the various apparel brands due to the sales promotional 
activities.

Methodology :

The study used the questionnaire as the instrument of the study. For the research a random sample study was 
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undertaken for 100 customers. The questionnaire was divided into two parts that were background of the 
respondents, the respondent’s attitude and perception with regards to different sales promotional offers and 
buying behaviour of respondents. The first part contained questions on name, age, occupation, gender, 
income, location and second part had related questions which are analyses in the research paper. The items 
developed to determine respondent’s attitude towards different promotional tools. 

Sales promotion-concept :

Keller (1993), the benefits of sales promotion can be defined as the perceived value attached to the sales 
promotion experience, which can include both promotion exposure (e.g., seeing a promotion on a product) 
and usage (e.g., redeeming a coupon or buying a promoted product). “Sales promotion includes incentive-
offering and interest-creating activities which are generally short-term marketing events other than 
advertising, personal selling, publicity and direct marketing. The purpose of sales promotion is to stimulate, 
motivate and influence the purchase and other desired behavioral responses of the firm’s customers.”Sales 
promotion offers a direct inducement to act by providing extra worth over and above what is built into the 
product at its normal price. 

Tools of Sales Promotion :

Commonly used tools of sales promotion are

(i) Free samples: (ii) Premium or Bonus offer: (iii) Exchange schemes: 
(iv) Price-off offer: (v) Coupons:. (vi) Scratch and win offer: (vii) Money refund offer. 

Buying behaviour :

Buying behaviour is the decision process and act of people involved in the buying and using products. 
Consumer buying behaviour is the decision process and acts of the final household consumers associated 
with evaluating, buying, consuming and discarding products for personal consumption. 

Factors influencing consumer buying behaviour :-The consumer buying behaviour is influenced by

variety of factors which are cultural, social, personal and psychological factors. 

• Cultural •  Social • Personal 

Effects of sales promotional offers on buying behaviour    

Different organizations use different sales promotion technique in order to influence the buying behaviour 
of their customers. Also, customers react to sales promotion differently. 

Purchasing a product they did not need
Purchasing a product they have never tried before
Purchasing a different brand than they regularly use
Purchasing more than usual, sooner than usual and later than usual

Data analysis and interpretation

How frequently do you visit branded apparel stores?

Interpretation: According to the survey, 60% of the customers are visiting the branded apparel stores once in 
every three months. There is no customer who visits weekly. For both monthly and fortnightly there are 
20% each respondent. 

What motivates your buying decision?

Interpretation: Maximum number of customers ie. 40% consider price factor to be important factor which 
motivates their buying decision. The other factors like utility, discounts and latest trends are on equal 
platform. Price affects more on the buying decision of the customers of the research. 

What is the type of your buying decision?

Interpretation: The buying decision of most of the customers is affected by extensive decision making by 
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evaluating all the factors properly. Impulsive buying decision of the customers also forms a substantial part.

When do you purchase branded apparels the most?

Interpretation: It can be concluded that most of the customers purchase apparels during promotional offers. 
Even there are customers who purchase branded apparels on regular basis.

Which sales promotional offer attracts you the most?

Interpretation: It can be inferred that most attractive sales promotion offer is end of season sale and also 
closely followed by discounts. No customer is interested in contests and offers. They are interested in sure 
shot benefits offered by other three options.

Does the promotion help in better product awareness?

Interpretation: The unanimous opinion of all the customers is that sales promotion  helps in better product 
awareness.

Conclusion :

Sales promotions play an important role in the marketing programs of marketers and retailers. A large 
percentage of marketers’ sales are made on promotion. The marketers rather use variety of promotional tools 
to offers consumers an extra inducement to buy their products than advertising in classic media. Sales 
promotions are not only effective in attaining short-term sales as they are also more cost-effective compared 
to other integrated marketing communications tools such as advertising. We can, the consumers’ attitude 
towards different promotional tools on buying behaviour is favourable. It showed that sales promotion tools 
are supplementary or complementary to existing business as an additional marketing strategy. This research 
demonstrated that consumers’ buying behaviour were motivated by multiple types of factors, including 
socio-demography, promotional tools such as price discounts, coupons, free samples and “buy-one-get-
one-free”. Promotional offers certainly have its positive effects on the customers.
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A review of the Threats and Opportunities 
in Corporate Social Responsibility

Dr. Nidhi Khare,
Visiting Faculty-HR, PICT-STM, Pune

Abstract :

In today’s business world, companies are facing tough competition in all the sectors. Today, businesses have 
come under increasing pressure to engage demonstrably in activities described as Corporate Social 
Responsibility(CSR).  While many such activities come under legal compliances like preserving 
environment etc, competition encourages companies to go beyond these and to undertake social activities 
like education, medical aid, and creating new platforms for youth etc.In this global age social, economic and 
political problems merge into one another – as do the solutions. In response, CSR has emerged as an 
inescapable priority for business leaders and a response to new conditions, new challenges, and new 
opportunities. In light of the current situation, this paper throws light on understanding CSR and the threats 
and opportunities faced in its successfulimplementation.

Introduction :

In today’s business world, companies are facing tough competition not only in their sector but also from 
various sectors and this is why to survive in this competitive market, the companies need to be alert and 
cautious all the time. Business has come under increasing pressure to engage demonstrably in activities 
described asCorporate Social Responsibility (CSR).  While many such activities come under legal 
compliances like preserving environmentetc, competition encourages companies to go beyond these and to 
undertake social activities like education, medical aid, and creating new platforms for youth etc(Curran et al. 
2000; Heledd Jenkins, January 2009). However, such intensecompetition may negatively impact the 
company’s profitability and margins thereby increasing the risk as well.

Even though CSR is a new concept, it is a fundamental strategy for achieving the sustainable development 
that our globalized world needs (Dra. BelénFernández-FeijóoSouto; June 2009 ). In light of the current 
situation, this paper throws light on understanding CSR and the threats and opportunities faced in its 
successfulimplementation.

An insight into the Threats and Opportunities in CSR

The underlying challenge for CSR inIndia is how to demonstrate a clear linkbetween a company’s own 
commercialobjectives and the wider goals of society.We are familiar with the outlines ofa successful 
company: one that isprofitable, productive, with a strong reputation and efficient in the use ofnatural 
resources (Sanjeev Gupta &Nidhi Sharma; Jan. 2009).

Over the last few decades, the magnitude of activities of organized business has increased in size. No longer 
is a business enterprise confined to a particular geographical location. The boundaries have blurred and the 
scale of operations has become global. With this increase in the activities of business enterprises, the imprint 
on the environment is also becoming indelible. Unfortunately, the demand for resources and the byproduct 
of the production process are putting pressure on the environment. Industrial activity is changing 
ecosystems, giving rise to pollution and is consequently damaging the planet. Therefore, CSR is playing a 
crucial role in today’s corporate world (Jaya Srivastava,, 2012).

CSR generally refers to transparent business practices that are based on ethical values, compliance with 
legal requirements, and respect for people, communities, and the environment. Thus, beyond making 
profits, companies are responsible for the totality of their impact on people and the planet. “People” 
constitute the company’s stakeholders: its employees, customers, business partners, investors, suppliers and 
vendors, the government, and the community. Increasingly, stakeholders expect that companies should be 
more environmentally and socially responsible in conducting their business (Catalyst Consortium & U.S. 
Agency for International Development (USAID); JULY 2002).
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Activist organizations of all kinds, both on the right and the left, have grown much more aggressive and 
effective in bringing public pressure to bear on corporations (Michael E. Porter and Mark R. Kramer; 
December 2006).As global population increases, so does the pressure on limited natural resources required 
to meet rising consumer demand (Grace and Cohen 2005, 147). 

Corporations are motivated to become more socially responsible because their most important stakeholders 
expect them to understand and address the social and community issues that are relevant to them. 
Understanding what causes are important to employees is usually the first priority because of the many 
interrelated business benefits that can be derived from increased employee. Key external stakeholders 
include customers, consumers, and investors (VidyaRajaramIyer& N. Manjula; July 2011).

“More and more organizations arebecoming aware of the need to knowthat their practices and their 
initiativesdo not adversely affect theirenvironment or society,” says BerylDavis, The IIA’s director of 
Standardsand Guidance. “The flip side is thatthere are initiatives that provide economicdevelopment for 
society andcreate opportunities for the organizationto act ethically. Because of that,financial managers, 
being key executivesin the organization, are playinga key role.”
(Glenn A. Cheney,financial executive  and CSR ,june 2010)

Research Methodology : 

The study focuses on understanding CSR by identifying the threats and opportunities available for its 
successful implementation. For this, the present study through descriptive research design presents a 
conceptual framework emphasizing the threats and opportunities involved in CSR. 

Literature Review :

The evolution of CSR can be traced back to the 1800s. While corporate philanthropy may not yield 
directtangible results to companies, scholars argue that CSR nonetheless needs to be viewed as astrategic 
investment which can yield significant returns to the company (Vaidyanathan, 2008).. In the 1990s, CSR 
was institutionalized withstandards like ISO 14001 and SA 8000, guidelines like GRI and corporate 
governance codeslike Cadbury and King (Visser, 2010a).(Jaya Srivastava; Social Movements, CSR and 
Industrial Growth: An Indian Experience; The IUP Journal of Corporate Governance, Vol. XI, No. 2, 2012). 
The ample literature by different authors like England (1967), Rokeach (1979), Gutman (1988), Frederick 
(1995), Agle et al. (1999), Adler (2002) and Locke and Latham (2004), in addition to the well-known Carroll 
(1999), can help in the analysis and revision of this complex and difficult concept, which even Godfrey and 
Hatch (2007: 87) describe as “a tortured concept within the academic literature”.

Godfrey and Hatch’s agenda (2007) formulate suggestions for future research in CSR. Rundle-Thiele and 
McDonald, L. (2008), furthering with the agenda, propose a break-up of the CSR concept into different 
areas, giving the consideration that CSR is a set of different activities that have to be all considered to 
evaluate the overall social performance of the firm.It is a concept thatexplicitly acknowledges as important 
the relationship between a firm’s economic performanceand its performance in social and environmental 
terms (Colbert and Kuruez, 2007). Hence, todaybusinesses have to not only appear in the red but also in 
green (read environment-friendly).

CSR conceptual evolution and the increasing number of companies thatincorporate this strategic business 
approach offer us an initial argument to analyze CSRbenefits: “Over the past decade, a growing number of 
companies have recognized thebusiness benefits of CSR policies and practices” (Mittal et al. 2008: 1437).

Suggestion and Findings :

The future of CSR lies in the handsof the public and civil society organizationsand their changing 
expectations,and the vision and leadership of theprivate sector. Perceiving social responsibility as 
anopportunity rather than as damagecontrol or a PR campaign requiresdramatically different thinking—a 
mindset,which will become increasinglyimportant to competitive success. Theessential test that should 
guide CSR iswhether it presents an opportunity tocreate shared value - that is, ameaningful benefit to society 
that is alsovaluable to the business. A coherent CSR strategy, based on integrity, sound values and a long-
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term approach that offers clear businessbenefits to companies and helps a firm make a positive contribution 
to society is required. The organizations must understand that to survive in the market, they should design a 
CSRstrategy that provides businesses with the opportunity to show their human face.

References :

1. Dra.BelénFernández-FeijóoSouto; Crisis and Corporate Social Responsibility: Threat or Opportunity? ; 
International Journal of Economic Sciences and Applied Research; Vol. 2, No. 1, June 2009

2. Heledd Jenkins; A ‘business opportunity’ model of corporate social responsibility for small- and medium-sized 
enterprises; Business Ethics: A European Review Volume 18 Number 1 January 2009

3. Sanjeev Gupta &Nidhi Sharma; CSR- A Business Opportunity;The Indian Journal of Industrial Relations, Vol. 
44, No. 3, Jan. 2009

4. Jaya Srivastava; Social Movements, CSR and Industrial Growth: An Indian Experience; The IUP Journal of 
Corporate Governance, Vol. XI, No. 2, 2012

5. Catalyst Consortium & U.S. Agency for International Development (USAID); What is Corporate Social 
Responsibility?; JULY 2002

6. Michael E. Porter and Mark R. Kramer; Strategy & Society; Harvard business reviewDecember 2006

7. VidyaRajaramIyer& N. Manjula; Implementation of CSR: A Study on Select Indian Firms; International 
Journal of Business Economics and Management Research; Volume 2, Issue 7 (July, 2011)

8. Glenn A. Cheney,financial executive  and CSR ,June 2010

9. England, G.W. (1967): “Personal value systems of American managers”. Academy of Management Journal, 
10, 107—117.

10. Mittal, R.K.; Sinha, N.; Singh, A. (2008): “An analysis of linkage between economic value added and corporate 
social responsibility”. Management Decision. Vol. 46 (9), 1437-1443.

11. Rokeach, M.J. (1979): Understanding human values. New York: Free Press Levine, M.A. (2008): “The 
Benefits of Corporate Social Responsibility”. New York Law Journal.August 13,2008

12. Gutman, J. (1988): “Exploring the nature of linkages between consequences and values”. Journal of Business 
Research, 22, 143—148

13. Frederick, W.C. (1995): Values, nature and culture in the American corporation. London: Oxford University 
Press.

14. Adler, P.S. (2002): “Corporate scandals: It's time for reflection in business schools”. Academy of Management 
Executive, 16(3), 148—149.

15. Agle, B.R.; Mitchell, R.K.; Sonnenfeld, J.A. (1999): “Who matters to CEOs? An investigation of stakeholder 
attributes and salience, corporate performance, and CEO values”. Academy of Management Journal, 42, 
507—525

16. Locke, E.A.; Latham, G.P. (2004): “What should we do about motivation theory? Six recommendations for the 
twenty-first century”. Academy of Management Review, 29(3), 388—403

17. Carroll, A. B. (1999): “Corporate Social Responsibility: Evolution of a Definitional Construct”. Business and 
Society, 38(3), 268-295

18. Godfray, P.C.; Hatch, N.W. (2007): “Researching Corporate Social Responsibility: An agenda for the 21st 
century”. Journal of Business Ethics. (70), 87-98

19. Rundle-Thiele, S.R.; McDonald, L. (2008) “Corporate social responsibility and bank customer satisfaction: a 
research agenda.” International Journal of Bank Marketing, Vol 26, No 3, pp. 170-182

20. Vaidyanathan Brandon (2008), “Corporate Giving: A Literature Review”, Research Report for the Science of 
Generosity Project, Center for the Study of Religion and Society, University of Notre Dame

21. Visser W (2010a), “The Evolution & Revolution of Corporate Social Responsibility”, in Manfred Pohl and 
Nick Tolhurst (Eds.), Responsible Business: How to Manage a CSR Strategy Successfully, Wiley.

22. Visser W (2010b), “The Rise and Fall of CSR: Three Curses of CSR 1.0 and Five Principles of CSR 2.0”, CSR 
International Inspiration Series, No. 7.



Research Revolution 13

GRAMMAR & ITS ROLE IN SECOND 
LANGUAGE ACQUISITION

Dr. Arun K. Behera, Dept. of English, 
Sri Sathya Sai Institute of Higher Learning, BangaloreAbstract :

Language has patterns and regularities used to convey meaning. Some of these make up its grammar which 
is a consciously learnt and explicit set of rules and principles. The present paper identifies and discusses 
issues relating to the teaching of grammar in an L2 setup. We will try to address the following questions:

a) Should we teach grammar ?     b) If the answer is yes, then what grammar should we teach?

Learning a new language is always exciting though it can be daunting at times. Grammar of any language 
offers a very interesting subject of study which is why many linguists consider grammar to be the central part 
of the lan¬guage. Secondly, components of language are connected to each other through grammar. It is a 
consciously learnt and explicit set of rules and principles. Different kinds of grammar exist which we 
discuss below:

a) Prescriptive Grammar

As the name suggests, prescriptive grammar prescribes what people ought to do. It is all irrelevant to the 
language teach¬ing classroom. Since the 1960s people have believed that language should be taught as it is, 
not as it ought to be. Modern grammarians have mostly avoided prescriptive gram¬mar because they see 
their job as describing what the rules of lan¬guage are. Students should learn to speak real language that 
people use, not an artificial form that nobody uses. One area where prescriptive grammar still thrives is 
spelling and punctuation, where everyone believes there is a single correct spelling for every word.

b) Traditional Grammar

Traditional grammar, on the other hand is analysis of sentences, labeling the parts with their names and 
giving rules that explain in words how they may be combined. It is one of the most commonly used 
grammars.

c) Structural Grammar

Structural grammar describes how the elements of the sentence fit together in an overall structure built up 
from smaller and smaller structures. Language teaching has made use of structural grammar based on the 
concept of phrase structure, which shows how some words go together in the sentence and some do not. 
Teachers have been using structural grammar directly in substitution tables since at least the 1920s.

Grammar and SLA

Learning a second language is different from acquiring first language. SLA research relies mainly on 
linguistic or grammatical competence, originally taken from Chomsky’s work of the 1960s. All speakers 
know the grammar of their language. A native speaker knows the system of the lan¬guage. It is implicit 
knowledge below the level of consciousness. No one could produce a single sentence of English without 
having English grammar present in their minds. Native speakers possess grammatical competence as well as 
communicative com¬petence. Sheer knowledge of language has little point if speakers cannot use it 
appropriately for all the activities in which they want to take part-complaining, arguing, persuading, 
praising etc.

The L2 learning of grammar ranges from morphemes such as ‘the’ to processes of sentence production, to 
parameters about the presence of subjects. Above all, grammar is knowledge in the mind, not rules in a book. 
The crucial end-product of much teaching is that students should ‘know’ language in an unconscious sense 
so that they can put it to good use. Teaching has to pay attention to the internal processes and knowledge the 
students are subconsciously building up in their minds. Grammar is also relevant to the sequence in which 
elements of language are taught. Language teaching has to present the various aspects of language in order, 
rather than introducing them all simultaneously. The conventional solution used to be to sequence the 
grammar in terms of increasing complexity. However, it is almost impossible for researchers to agree on 
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which forms are more complex, and which comparatively simple.

The main issue is the connection between conscious understanding of a rule and the ability to use it. Any 
linguist can tell facts about languages that their native speakers could not describe. This does not mean the 
linguist can say a sentence in that language in a comprehensible way. They have acquired a pure academic 
knowledge of the languages. Grammatical explanations are a way of teaching facts about the language. If the 
aim of teaching is academic knowledge of language, conscious understanding is acceptable as a form of L2 
learning. But the students who want to use the language need to transform this academic knowledge into the 
ability to use it. Grammatical explanation in the classroom has relied on the assumption that rules which are 
learnt consciously can be converted into unconscious processes of comprehension and production. Some 
people have questioned whether academic knowledge ever converts into the ability to use the language in 
this way.

Stephen Krashen however has persistently denied that consciously learnt rules change into normal speech 
processes in the same way as grammar that is acquired unconsciously, sometimes called the non-interface 
position, that is, that learnt grammar does not convert into the acquired grammar that speech depends on. If 
Krashen’s view is accepted, people who are taught by grammatical explanation can only produce language 
by laboriously checking each sentence against their conscious repertoire of rules.

Teaching Grammar?

The question whether to teach grammar was motivated by early research into naturalistic SLA, which 
showed that learners appeared to follow a natural order and sequence of acquisition. This led researchers like 
Corder (1967) to suggest that learners had their own built-in syllabus for learning grammar. In line with this, 
Krashen (1981) argued that grammar instruction played no role in acquisition, a view based on the 
conviction that learners would automatically proceed along their built-in syllabus as long as they had access 
to comprehensible input and were sufficiently motivated. Grammar instruction could contribute to learning 
but this was of limited value because communicative ability was dependent on acquisition.

Grammar teaching can be conducted by means of corrective feedback on learner errors when these arise in 
the context of performing some communicative task. Grammar teaching involves any instructional 
technique that draws learners’ attention to some specific grammatical form in such a way that it helps them 
either to understand it metalinguistically and/or process it in comprehension and/or production so that they 
can internalize it.

What Grammar to Teach?

Once we have addressed the question whether to teach grammar or not, the next logical question is what 
grammar we should teach. Linguistics affords a broad selection of grammatical models to choose from, 
including structural grammars, generative grammars (based on a theory of universal grammar), and 
functional grammars. Traditionally syllabuses have been based on structural or descriptive grammars. 
Structural syllabuses emphasized the teaching of form over meaning. Modern syllabuses give more 
attention to the functions performed by grammatical forms. Thus, for example, less emphasis is placed on 
such aspects of grammar as sentence patterns or tense paradigms and more on the meanings conveyed by 
different grammatical forms in communication.

Some grammar books are especially valuable because they not only provide a comprehensive, clear, and 
pedagogically exploitable description of English grammar but also identify the kinds of errors that L2 
learners are known to make with different grammatical structures. Such information is important because it 
helps us identify which structures and which aspects of a structure require special attention.

There are at least two dominant views on teaching a particular grammar. First, we learn such set of rules 
when we learn a foreign language. Our mother tongue too has its own set of rules and principles. And when 
we speak our mother tongue, we do follow these rules, but this following of the rules is quite unconscious. 
Since this process is generally unconscious, we have the feeling that our mother tongue has no grammar, 
whereas English has a lot of grammar. Secondly, we should teach the whole of the grammar of the target 
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language. However, every teacher of English should have a thorough knowledge of the facts of the language. 
This should help the teacher in the matter of syllabus design and classroom teaching and testing. Even if 
there is no formal teaching of grammar, a teacher can locate prob¬lem areas in the students’ English and 
device lessons accordingly. What then should selection be based on? The answer would seem obvious the 
inherent learning difficulty of different grammatical structures.

The problem is what should the selection of grammar based on. To begin with, it is necessary to distinguish 
two different senses of learning difficulty. This can refer to (a) the difficulty learners have in understanding a 
grammatical feature and (b) to the difficulty they have in internalizing a grammatical feature so that they are 
able to use it accurately in communication. These two senses relate to the distinction between learning 
grammar as explicit knowledge and as implicit knowledge. Clearly, what is difficult to learn as explicit 
knowledge and as implicit knowledge is not the same. For example, most learners have no difficulty in 
grasping the rule for English third person-s but they have enormous difficulty in internalizing this structure 
so they can use it accurately. Third person is typically taught very early in a course. How then has learning 
difficulty been established? Two ap¬proaches that have been accepted are:

a) Teach those forms that differ from the learners’ first language

b) Teach marked rather than unmarked forms

We can not possibly specify the whole grammar of a language. In the eyes of syllabus designers and textbook 
writers, structures like English articles that are very frequent in the input can impose considerable learning 
difficulty. Structures such as English conditionals may be very useful to learners. SLA researchers still 
generally agree that learners transfer at least some of the features of their L1 into the L2. Nevertheless, 
contrastive analysis does not constitute a sound basis for selecting grammatical structures. In many teaching 
contexts, the learners come from mixed language backgrounds where it would be impossible to use 
contrastive analysis to tailor grammar teaching to the entire group because the learn¬ers have different L1.

The second approach is also problematic. Marked-ness has been defined in terms of whether a grammatical 
structure is in some sense frequent, natural, and basic or infrequent, unnatural, and deviant from a regular 
pattern. Thus, the use of an infinitive without to following make, as in ‘He made me follow him.’ can be 
considered marked because make is one the few verbs in English that takes this kind of complement and 
because this pattern occurs only infrequently. The general idea is that we should teach the marked features 
and leave the learners to learn the unmarked forms naturally by themselves. The problem is that, markedness 
remains a somewhat opaque concept, so that it is often difficult to apply with the precision needed to 
determine which structures to teach. The selection of grammatical content, then, remains very problematic. 
One solution to the kinds of problems is to base selection on the known errors produced by learners. In this 
respect, lists of common learner errors such as those available in Longman Dictionary of Common Errors 
and Swan and Smith’s (2001) Learner English: A Teacher’s Guide to Interference and Other Problems are 
helpful.

Conclusion :

The problems of selection probably explain why grammatical syllabuses are so similar and have changed so 
little over the years; it is safer to follow what has been done before. The selection of what to teach will also 
depend on the learner’s stage of development.
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Abstract : 
This paper is based on a research intended to provide a comparative analysis of the status of women and men 
entrepreneurs in Family Business in India. It draws a demographic and psychographics profile of women 
and men entrepreneurs in family business. The paper also identifies and addresses various different types of 
operational problems faced by women and men entrepreneurs in family business.
Key Words: Women Entrepreneurs, Family Business, Demographic profile, Psychographics profile
Introduction : 
Family managed business employs half the world’s workforce and generate well over half the world’s GDP. 
In the U.S. 24 million family businesses employ 62 percent of the workforce and account for 64 percent of 
the GDP. In India it is estimated that 95% of the registered firms are family businesses. Moreover it is also 
estimated that presently women entrepreneurs comprise about 10% of the total entrepreneurs in India. It is 
also clear that this percentage is growing every year. If prevailing trends continue, it is not unlikely that in 
another five years, women will comprise 20% of the entrepreneurial force in India. 
The growth of women entrepreneurs, the dearth of researches on women entrepreneurs their differences in 
characteristics & growth rates from male entrepreneurs, has stimulated the researchers to undertake a study 
on Women Entrepreneurs in family business in India. The researchers intend to study multifaceted 
demographic and psychographic variables and draw an comparative analysis with men entrepreneurs.
Statement of the Problem:
This research is intended to conduct a comparative assess multi-dimensional issues and challenges related to 
women entrepreneurs in family business analysis of the status of women and men entrepreneurs in family 
business.
Objectives of the study :
ØTo draw the demographic and psychographic profile of women and men entrepreneurs in family 

business. 
ØTo compare the entrepreneurial intensity of women and men entrepreneurs in family business. 
ØTo analyze and compare the key challenges faced by women and men entrepreneurs in family 

business. 
Model of the study [Research Methodology]:
The Research design chosen for this research is exploratory and descriptive research design. After 
thoroughly considering the problem and the research objectives the researchers selected a two stage 
research design in stage one exploratory research design was used followed by stage two in which 
descriptive research design was used. 
Reasons for using two research designs:
Research is an iterative process; by conducting one research project we learn and may need additional 
research. This means that we may need multiple research design. At stage one a questionnaire instrument 
was used to collect data from women and men entrepreneurs, followed by stage two in which qualitative 
data was collected by a focus group meeting of women entrepreneurs only. 
Review of literature :
Author points out that empirical studies of women entrepreneurs and the development of theories about 
women entrepreneurs is a neglected subject in descriptive & perspective research work. Author stated that 
surveys with focus on women entrepreneur still account for only 6-8 percent of international research into 
entrepreneurship. (Brush, 1992) concluded from the review of existing research that women’s business 
leadership can not be understood using traditional (male oriented) framework of business analysis. (Hurley, 
1991; Stevenson, 1990), since much is still not understood about the ways women contribute to 
entrepreneurship and the problems they face. The issue is of more than academic interest. As a result of lack 
of knowledge of women’s contribution to entrepreneurship, public policies and programs to assist women to 

Involvement of Men & Women 
Entrepreneurs in Family Business
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own and run their own businesses are likely to be misdirected. The present research is an attempt to address 
the dearth in gender studies on entrepreneurship and identify whether there is a difference between men and 
women entrepreneurs multi-dimensional variables.
Variables : The demographic variables in the study include age, number of children, age of children, past 
experience, educational qualification and marital status.
ØSelf-esteem : It is a perceptual variable, which determines the favorable opinion of self i.e.; 

entrepreneurs own assessment of themselves. Rosenberg’s self-esteem scale was used to test the self-
esteem of women and men entrepreneurs. The instrument is a ten-item scale in which respondents 
were asked to indicate their perceptions of positive and negative items as true for themselves. 
Responses were given on a four point range from strongly agree to strongly disagree. Rosenberg 
reported the alpha reliability of 0.82

ØEntrepreneurial Intensity : It is the measure of level of commitment to the entrepreneurial endeavor, 
it can be characterized as the passion required for entrepreneurial success (concept introduced and 
thoroughly researched by Prof. Harold P. Welsch). It is an 11 item scale with alpha reliability between 
low seventies to low eighties; each item is measured on 5 point Likert scales ranging from strongly 
disagree to strongly agree.

ØEntrepreneurial experiences : It was used to observe the degree of types of problems faced by 
entrepreneurs in running their businesses. The problems were classified into Financing Bodies (3 
items), marketing & sales (16 items), human resource management (5 items), Operation management 
(11 items), Strategic Management (5 items), Financial Management (5 items), general management (6 
items), economic environment (5 items), Social environment (4 items), Political and legal 
environment (12 items), Networking (4 items) and gender discrimination (3 items). 

Findings :
üThe type of venture that were surveyed included 10% as single proprietorship, 75% in partnership and 

15% in private company owned by women and 22% as single proprietorship, 50% in partnership and 
28% in private company owned by men entrepreneurs (Table 3.1).

üThe distribution of industries included 12% in manufacturing, 62% in service and 26% in retail for 
women owned business and 20% in manufacturing, 45% in service and 35% in retail industry for men 
owned business.

üMedian number of employees is 5 for women owned business and 12 for men owned business.
üMedian years of operation are 5 years for women owned business and 7 years for men owned business. 
Hypothesis Testing :
Hypothesis H : There is no difference between the self-esteem of women entrepreneurs and men 1

entrepreneurs.  
The mean value of self-esteem of women entrepreneurs is 34 (SD 2.6) whereas mean value of self-esteem of 
men entrepreneurs is 36 (SD 2.4). Though the self esteem of both men and women entrepreneurs are high but 
the mean value of self esteem of women entrepreneurs is low than that of men entrepreneurs, hence it was 
not clear whether this difference is significant or not and hence an independent sample t test was performed 
to confirm the same. The t value was found to be – 2.77 where as significant value of two tailed test was .007 
(Table 1.2), hence the statistical value of t was far less than the critical value of t which rejects the null 
hypothesis that there is no difference between the self-esteem of women and men entrepreneurs. It was 
found that self-esteem of men entrepreneurs is significantly different and infact more than the women 
entrepreneurs. 
Hypothesis H  : There is no difference between the entrepreneurial intensity of women entrepreneurs and 2

men entrepreneurs. 
From the table 2.1 it can be seen that the mean value of entrepreneurial intensity of women and men 
entrepreneurs are 37 (SD 5.6) and 42 (5.3), when independent sample t test was performed it was found that t 
value of –5.58 was far less than the significant (two tailed) test value of 000. And hence the second 
hypothesis is also rejected and it is concluded that entrepreneurial intensity of women entrepreneurs is 
significantly different from men entrepreneurs, infact it is far less than men entrepreneurs. 
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Hypothesis H  : Women entrepreneurs face more operational problems than men entrepreneurs. 77% of 
Women entrepreneurs and 56% of men entrepreneur reported problems in obtaining finance, 88% of women 
and 76% of men entrepreneurs reported marketing management as a problem, 67% of women and 60% of men 
entrepreneurs reported human resource management as a problem, 23% of women and 18% of men reported 
operation management as problem, 8% of women and 10 % of men reported strategic management as a 
problem, 85% of women and 60% of men reported financial management as a problem,52% of women and 
43% of men entrepreneur reported general management as problem, 67% of women and 45% of men reported 
operation management as a problem, 12% of women and 11% of men reported economic environment and 
56% women and 41% men reported social environment as a problem, 7% 0f women and 10% of men reported 
political environment as a problem, 66% of women and 39% of men reported networking as a problem and 
87% of women and 0% of men reported gender discrimination as a problem. In absolute term the mean value of 
problems faced by women and men entrepreneurs is 63 (SD = 1.6) and 53 (1.4) respectively.
Hence from the above analysis it can be easily concluded that women entrepreneurs face far more 
operational problems than men entrepreneurs. Hence hypothesis can be accepted. 
Implication of the findings : 
In summary the following distinctions were found; women entrepreneurs score less in all the variables 
analyzed in this study ie; they had lower self-esteem, entrepreneurial intensity, faced more operational 
problems and had fewer plans for growth and expansion as compared to men entrepreneurs, the focus group 
meeting also supported that women entrepreneurs had lower status (in terms of self-esteem, entrepreneurial 
intensity, future plans) and more problems than men entrepreneurs in family owned businesses.
Conclusion : 
The number of women willing to risk starting their own businesses is growing. But few studies have been 
conducted in India that address gender analysis of entrepreneurship, which has meant that women's 
contributions and concerns remain too often ignored in economic structures, such as financial markets and 
institutions, labour markets, economics as an academic discipline, economic and social infrastructure, 
taxation and social security systems, as well as in families and households

Table 1.1
Group Statistics

    Gender N Min Std. Deviation Std. Error Mean
    Self-esteem  M 60 34.537 2.6935 .04207 
                     F 60 36.171 2.4354 .04116

Table 1.2
Independent Samples Test

Levine’s 
Test for T-test for Equality of Means
Equality 
of variance
F Sig. T Dif. Sig. Mean Std.           95% Confidence

(2 Differ Error              Interval of
tailed) ence Differ              difference

ence
Lower Upper

  Entrepreneur 
  Intensity & .219 .641 - 80 .007 - .05885 -.28053 -.04630
  Equal 2.777 79.96 .007 .1634 .05885 -.28053 -.04630
  Varianceassume - 2 1
  & equal variance 2.777 -
  not .1634
  assume 1

3
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Table 2.1
Group Statistics

Gender N Min Std. Deviation Std. Error Mean

Self-esteem M 60 37.051 5.6326 0.8797
                     F 60 42.756 3.3150 0.5177

Table: 2.3
Survey Venture

Types of Company Men Women

Proprietorship 22% 10%
Partnership 50% 15%
Private 28% 15%

Table 2.2
Independent Samples Test

 Levine’s 
 Test for                 T-test for Equality of Means
 Equality 
 of variance
 F Sig. T Dif. Sig. Mean Std.             95% Confidence

(2 Differ Error                Interval of
tailed) ence Differ                difference

ence
Lower Upper

Entrepreneur - 80 .000 -.57051 .10207 -.77364 -
Intensity &  8.185 .005 5.589 64.741 .000 -.57051 .10207 -.77437 .36738
Equal .36665
Varianceassume 
& equal variance 

not 
assume
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^^Lokeh foosdkuan th dk f’k{kk n’kZu% ckydksa ds lanHkZ essa**
Jherh Hkkjrh jtd] Lkgk;d izk/;kfidk
ekrk xqtjh efgyk egkfo|ky;] tcyiqj ¼e- iz-½

Lokeh foosdkuan th ckydksa esa mnkRr Hkkouk dk fodkl pkgrs FksA budk mn~~ns’; Fkk fd ckyd esa J)k] 
vkRe&fo’okl] /kS;Z] lkgl] vkRefuHkZjrk] bfUnz; ,oa eu dk la;e] vkRe R;kx ,oa ijksidkj ds xq.kkas dk fodkl gksuk 
pkfg,A ftl rjg ls lery ;k vlery Hkw[kaM dks ns[kdj ;g vuqeku ugha yxk;k tk ldrk gS fd og Hkw[kaM vius 
xHkZ esa D;k xq.k lek;as gSa] mlh rjg fdlh ckyd ds fo"k; esa izkjaHk esa Hkh ;g Hkfo";ok.kh ugha dh tk ldrh gS fd og cM+k 
gksdj D;k cusxk \ mls ljy ,oa lgt :Ik ls ekuoh; ewY;ksa dk Kku djk;k tkuk pkfg,A mls mins’kksa ds ca/ku ls 
eqDr j[kuk pkfg,A

izLrkouk %

,d uUgk lk chat blds lqdksey vadqj esa fo’kky oVo`{k dh laHkkouk fNih gqbZ gksrh gSA lqj{kk ikdj ;g 
csyiksfM;j ¼dydRrk½ dk fo’kky o`{k cuk tk ldrk gS] vkSj ukfld dh ifo= iapoVh Hkh A f’k’kq dh dksey dk;k esas 
egku nk’kZfud] f’k{kd] oSKkfud vfHk;ark] fpfdRld] jktusrk] lektlsoh dk mRl fo|eku gks ldrk gSA ijofj’k ds 
lkFk&lkFk lq;ksX; f’k{k.k vkfn ds }kjk mldh LokHkkfod izfrHkk laLi’kZ ikdj Lo;a fu[kj tk ldrh gSA

orZeku f’k{kk flQZ fdrkch gS ftlesa thou ds ewY;ksa dks ijs j[kk tk jgk gSA fdlh Hkh izdkj ls lQyrk ds 
ik;nku dks ikuk gh ekuo ds thou dk mn~ns’; gksrk tk jgk gSA ftles laaLdkj 'kCn dk izHkko fn[kkbZ nsrk gSA

Lokeh foosdkuan us Li"V mn~?kks"k fd;k fd iqLrdksa dk v/;;u ;k iqLrdh; Kku f’k{kk ugha gSA nqHkkZX; gS fd 
Lokeh foosdkuan dh psrkouh dk gekjh f’k{kk&iz.kkyh ij dksbZ vlj ugha gks ik;k vkSj ge cn ls cnrj dh vksj vxzlj 
gks jgss gaSA

Lokeh foosdkuan dk ekuuk gS fd *Kku* O;fDr eas vUrfuZfgr gSA O;fDr bls [kkstrk gS ;k bldh vuqHkwfr djrk 
gSA blh rjg mudh ekU;rk gS fd iw.kZrk ge esa vUrfuZfgr gSA f’k{kk blh dh vfHkO;fDr gSA izR;sd O;fDr iw.kZrk dk 
vf/kdkjh gSA oLrqr% izR;sd O;fDr iw.kZrk dh izfØ;k ls xqtj jgk gS rFkk f’k{kk bl y{; dh izkfIr dk lk/ku gSA

Lokeh th ds f’k{kk laca/kh mDr fopkjkas ds izdk’k esa gh muds f’k{kk&n’kZu dks foosfpr fd;k tk ldrk gSa %

ckyd dk fodkl ,oa vfHko`f) mldh izd`fr ds vuqlkj Lor% gksrh gS &

Lokeh th dk dFku gS fd geesa ls izR;sd dk fodkl LokHkkfod :Ik ls gks jgk gS] viuh izd`fr ds vuqlkj gks jgk 
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gSA O;fDr dks Lo;a vius dks i<+kuk pkfg,A ge ckyd dks ugha i<+k ldrs gSA ckyd Lo;a vius dks i<+krk gSA gekjk 
dke mls volj iznku djuk gS rFkk mldh ck/kk;sa nwj djuk gSA ikS/kk Lo;a c<+rk gS & D;k ge mls c<+krs gSA gekjk 
dke mldh lqj{kk dh O;oLFkk djuk gS] vkSj ;gh gekjs dRrZO; dh bfrJh gks tkrh gSA ikS/kk Lo;a c<+rk gS A

ckydksa dks ;fn mfpr laj{k.k rFkk O;oLFkk;sa nh tkrh gS rks ckyd :ih ikS/kk vusd xq.kksa ls lqlfTtr gks tkrk 
gaS vkSj bl fo’kky o`{k ls ykHk vusdksa dks gksrk gSA mfpr okrkoj.k ls ckyd dks iw.kZre dh izkfIr gks ldrh gSA

ckyd ij dksbZ ckr Fkksiuh ugha pkfg, cfYd mldk mldh izd`fr ds vuq:Ik ekxZ&n’kZu djuk pkfg,A og 
viuk ekxZ vius vki r; dj ysxkA mls izksRlkfgr fd;k tkuk pkfg,A mldh xyfr;k¡ fujarj ugha crkuk pkfg,A 
mUgas QVdkjk ugha tkuk pkfg,A ckyd dks fu;eksa dh tathjkas ls tdM+dj ugha j[kuk pkfg, mls mfpr fu;a=.k esa 
j[kuk pkfg,A ckyd mUeqDr okrkoj.k esa fopj.k djuk pkgrk gSA viuh ftKklkvksa dks oLrqvksa dks ns[kdj ,oa 
igpkudj 'kkar djuk pkgrk gSA

vkRe&R;kx ,oa ijksidkj dh Hkkouk dk fodkl %

vkRe&R;kx dh Hkkouk ds fodkl ds fcuk O;fDr nwljs ds fy, dqN ugha dj ldrkA txr us gesa lc dqN fn;k 
gSA txr dh lsok djuk gekjk ije dRrZO; gSA blds fcuk O;fDr iw.kZr% dks izkIr ugh dj ldrkA vr% f’k{kk dk ;g 
mn~ns’; gksuk pkfg, fd og Nk=kas esa vkRe&R;kx ,oa ijksidkj dh Hkkouk dk fodkl djsaA

vkRe&R;kx ,oa ijksidkj ,sls uSfrd ewY; gksrs gSa tks ckyd dks mTtoyrk dh vksj vxzlj djrs gSA ;fn 
ckyd dks izkjaHk ls gh uSfrd ewY;ks dh f’k{kk ls voxr djk;k tk;sa] rks og la;fer thou dk mnkgj.k lekt gsrq 
izLrqr djrk gSA

fo’o ca/kqRo dh Hkkouk dk fodkl &

Lokeh th dk dFku gS fd f’k{kk ds }kjk ckydksa esa bl Hkkouk dk fodkl fd;k tk;s fd lHkh euq"; ,d gSa] 
D;ksafd lHkh vkRek gS vkSj vkRek ,d gSA tc lHkh izkf.k;ksa esa vkRek ,d gS rks buesa foHksn dSlk \ vr% ogh f’k{kk&lkFkZd 
gS tks ckyd esa bl Hkkouk dk fodkl djs fd ge lc ,d gS] HkkbZ&HkkbZ gSA blds ifj.kkeLo:Ik lalkj ds lkjs 
d"V&fgalk vkfn nwj gks tk;saxsA 

Lokeh th dh mi;qDZr fo’ys"k.k ds vk/kkj ij ;g dgk tk ldrk gS fd os ckydks esa mnkRr Hkkouk dk fodkl 
djuk pkgrs Fks ftlls ckyd ekuoh; xq.kks dks igpkus rFkk vius thou esa vkRelkr djsA

lq>ko %

izkFkfed Lrj ls gh ;fn ckydksa dks Hkkjrh; laLd`fr dk Kku djk;k tk;sa] mUgsa ekuoh; ewY;ksa dk Kku djk;k 
tk;sa] muds lkeus egkiq:"kkas ds fopkj rFkk vkn’kZ izLrqr fd;s tk;sa] rks ckyd ds uSfrd xq.kksa dk fodkl gksuk laHko 
gksrk gS A  orZeku le; esa ekuoh; ewY; NwVrs ls tk jgs gS] tks Hkkjrh; lekt ds fy, [krjk gks ldrk gSA

lUnHkZ %

1- f’k{kk rFkk Hkkjrh; lekt] ys[kd MkW- Mh- ,y- 'kekZ] lw;kZ ifCyds’ku esjBA

2- Hkkjrh; cky lfgR; ds fofo/k vk;ke&laiknd fouksn pUnz ik.Ms;A
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fgUnh dh ikfjHkkf"kd 'kCnkoyh dh fuekZ.k çfØ;k
MkW- lq"kek tknkSu] Lkgk- izk/;kid ¼fgUnh½
'kk- LukrdksRrj egkfo|ky;] Hksy] Hkksiky

fgUnh dh ikfjHkkf"kd 'kCnkoyh i;z kts ueyw d fgUnh dk egRoi.w kZ vxa  gAS  bl 'kCnkoyh us fgUnh dks Kku] foKku] 
i’z kklu] okf.kT; vkjS  tulla kj dh Hkk"kk cuus dk xkjS o inz ku fd;k gAS  lkfgfR;d Hkk"kk ls jktHkk"kk cuus dh ;g ;k=k 
vuds  lkis ku ikj dj ;gk¡ rd ig¡qph gAS  ikfjHkkf"kd 'kCnka s dk fuek.Z k] fuek.Z k ds vk/kkj] ’kCnkoyh dk egRo bl çfØ;k 
}kjk le>k tk ldrk gAS  ;g ’kCnkoyh fgUnh dh lEekuof̀) ea s lgk;d fl) gbq Z gAS  ;g gekjh xkjS o'kkyh miyfC/k gAS

fo"k; ifjp; % 

fgUnh Hkk"kk dk bfrgkl vR;ar izkphu gSA xzkeh.k gksa ;k 'kgjh] i<s+ fy[ks gksa ;k vui<+] O;olk;h] v/;kid] 
MkWDVj ;k odhy gksa] fgUnh Hkk"kk ds fcuk fdlh dk dke ugha pyrk gSA ;g Hkk"kk bl ns'k dh /kM+du gSA lkekU; 
O;ogkjksa dh Hkk"kk ls lkfgfR;d Hkk"kk rd fgUnh us vusd mrkj&p<+ko ns[ks gSaA lu~ 1950 esa fgUnh dks jktHkk"kk dk LFkku 
izkIr gqvkA fgUnh vc ljdkjh dkedkt dh Hkk"kk cu xbZA Lora=rk ls iwoZ 'kkldh; dk;Z vaxzsth Hkk"kk esa lEIkUu fd, 
tkrs FksA vaxzsth ls iwoZ jktHkk"kk Qkjlh FkhA ^^ tSls&TkSls jktra=h ijEijk,¡ fc[kjrh xbZ vusd ns'kksa esa turkaf=d 
O;oLFkk,¡ mHkjdj lkeus vkbZ rks mUgksaus vius&vius ;gk¡ cksyh rFkk le>h tkus okyh izeq[k tuHkk"kk dks jktHkk"kk dks 

1in iznku fd;kA  blh Øe esa Lok/khu Hkkjr ds lafo/kku ds vuqlkj dsUnz ljdkj ds dkedkt ds fy, nsoukxjh esa 
fyf[kr fgUnh dks 26 tuojh 1950 dks Hkkjr dh jktHkk"kk ?kksf"kr fd;k x;kA

jktHkk"kk dk mÙkjnkf;Ùo xzg.k djrs gh fgUnh Hkk"kk lkfgR; ls brj] U;k;] foKku] okf.kT;] ç'kklu] 
tulapkj] foKkiu] vuqokn ,oa jkstxkj dh Hkk"kk cu xbZA dk;kZy;hu] dkedkth vkSj O;kogkfjd Hkk"kk ds :i  esa 
fgUnh dh u;h igpku cuhA bls fgUnh dk iz;kstuh; i{k dgk x;k A rc ls vkt rd fgUnh dh iz;kstuh;rk ij dk;Z 
gks jgs gSaA vFkd iz;klksa ls fgUnh vius lHkh i{kksa] lHkh {ks=ksa esa lQy gks jgh gSA lcls igys rks mls ,slh 'kCnkoyh 
fodflr djuh iMh tks U;k;] tulapkj] i=dkfjrk] ehfM;k] foKku vkSj foKkiu dh vko';drk dks iw.kZ dj ldsA 
;gh 'kCnkoyh ikfjHkkf"kd 'kCnkoyh dgh tkrh gSA 

ikfjHkkf"kd 'kCnkoyh % vk'k;

'kCn ls vk'k; oxksZa ds lkFkZd lewg ls gSA ^^euq"; txr ds O;ogkj] fpUru&euu vkSj Hkkou dh lHkh LFkwy&lw{e 
vfHkO;fDr;k¡ 'kCn ds vFkkZHkko ls pfjrkFkZ gksrh gSA rÙor % 'kCn vkSj vFkZ vfHkUu gSA blfy, egkdfo rqylhnkl dgrs 

 2gSa&fxjk vjFk ty chp le dfg;r fHkUu u fHkUuA*  ijEijk] ifjfLFkfr vkSj iz;ksx ls 'kCn vkSj mudk vFkZ thfor jgrk 
gSA 'kkL=] fof'k"V fo"k; vFkok fl)kUr ds lEizs"k.k ds fy, lkekU; 'kCnksa ds LFkku ij fof’k"V 'kCnkoyh dh vko’;drk 
gksrh gSA ;gh 'kCnkoyh ikfjHkkf"kd 'kCnkoyh dgykrh gSA dqN fo}ku bls rduhfd 'kCnkoyh dgrs gaSA

 3
MkW- ek/ko lksuVDds bls ^Kku foKku dh vlhe ifjf/k dh O;Dr djus okyh 'kCnkoyh*  dgrs gSa ogh MkW- 

lR;ozr nSfud thou esa u, fopkj vkSj oLrqvksa ds fy, u, 'kCnksa ds vkxeu dks ikfjHkkf"kd 'kCn ekurs gSaA ikfjHkkf"kd 
'kCn dk vFkZ gS& ftldh ifjHkk"kk nh tk ldsA ifjHkk"kk fdlh fo"k;] oLrq ;k fopkj dks ,d fuf'pr Lo:Ik esa ck¡/krh gSA 
lkekU; 'kCn nSfud O;ogkj esa] cksypky esa iz;qDr gksrs gSA ikfjHkkf"kd 'kCn fo"k; fo’ks"k esa iz;qDr gksrs gSaA tSls&[kkrk] 
ys[kkdeZ] okf.kT;] izcU/k] fyfid] osru] lfpo] xksiuh; vkfnA ;s 'kCn okf.kT; vkSj iz'kklu ds ikfjHkkf"kd 'kCn gSaA 
iz'kklu 'kCndks’k esa fy[kk gS& ̂ ^ikfjHkkf"kd 'kCn dk ,d lqfuf'pr vkSj Li"V vFkZ gksrk gSA fdlh fo’ks"k ladYiuk ;k 

4oLrq ds fy, ,d gh 'kCn gksrk gS] fo"k; fo’ks"k ;k lanHkZ esa mlls gVdj mldk dksbZ fHkUu vFkZ ugha gksrkA**  

MkW- HkksykukFk frokjh us fy[kk gS&^^ ikfjHkkf"kd 'kCn ,sls 'kCnksa dks dgrs gSa tks jlk;u] HkkSfrd] n'kZu] jktuhfr vkfn 
fofHkUu foKkuksa ;k 'kkL=ksa ds 'kCn gksrs gSa RkFkk tks vius vius {ks= esa fof’k"V vFkZ esa lqfuf'pr :Ik ls ifjHkkf"kr gksrs gSaA 

5
vFkZ vkSj iz;ksx dh n`f"V ls fuf'pr :Ik ls ikfjHkkf"kr gksus ds dkj.k gh ;s 'kCn ikfjHkkf"kd dgs tkrs gSA**  deydqekj 
cksl us  ikfjHkkf"kd 'kCn dks bl izdkj le>k;k gS&^^ ikfjHkkf"kd 'kCn ls rkRi;Z mu lkjh 'kCnkfHkO;fDr;ksa ls gS tks uO; 

6'kkL=] iz'kklu] foKku vkSj O;ogkj esa fof'k"V vFkZ ds fy, iz;qDr gksrh gSA**  bl izdkj fo"k; fo'ks"k esa iz;qDr gksus okyk 
fof'k"V 'kCn ikfjHkkf"kd 'kCn dgykrk gSA



Research Revolution 24

ikfjHkkf"kd 'kCnkoyh dk fuekZ.k %

ikfjHkkf"kd 'kCnkoyh ikfjHkkf"kd 'kCnksa dk lewg gSA ;s ikfjHkkf"kd 'kCn&fon~oku eaMyh }kjk cuk, tkrs gSaA 
fgUnh dh ikfjHkkf"kd 'kCnkoyh fgUnh 'kCnksa dk ladyu ugha gSA ;g vaxzsth 'kCnksa ds i;kZ; ds :i esa fufeZr dh xbZ gS 
D;ksafd tc dksbZ Hkk"kk&lekt Lo;a Kku fodflr djus ds ctk; fdlh Hkk"kk&lekt ls rduhdh Kku xzg.k djrk gS rks 
mls ml Hkk"kk&lekt dh 'kCnkoyh Hkh xzg.k djuh iM+rh gSA bl 'kCnkoyh ds vk/kkj ij fQj og viuh Hkk"kk esa i;kZ;ksa 
dk fuekZ.k djrk gSA bl izdkj i;kZ; fuekZ.k dh ladYiuk esa izR;{k ;k vizR;{k :i esa vuqokn izfØ;k fufgr gS D;ksafd 
ekSfyd fo’ks"kK Kku vkSj vuqokn i;kZ; ds chp ,d e/;LFk 'kCnkoyh dh fLFkfr jgrh gS] tSls Hkkjr ds lanHkZ esa vaxzzsth 

7
'kCnkoyh e/;LFk 'kCnkoyh dh Hkwfedk fuHkk jgh gSA**  nks vyx&vyx laLd`fr esa 'kCnksa ds i;kZ; fuf'pr djuk vR;ar 
dfBu dk;Z jgk gS fdUrq vk/kqfud Kku vkSj foKku ds laizs"k.k ds fy, lakLd`frd ijEijk dk R;kx Hkh djuk iM+rk gSA 
Hkkjrh; lafo/kku esa jktHkk"kk ds :i esa fgUnh dh Lohd`fr ds i'pkr~ ;g r; fd;k x;k fd vaxzsth ds LFkku ij fgUnh dh 
Kku foKku rFkk iz’kklu dh 'kCnkoyh rS;kj dh tk, ftlls ç'kklfud dk;ksZa] f'k{kk rFkk U;k; ds fy, fonq"kh Hkk"kk ds 
LFkku ij fgUnh dk iz;ksx fd;k tk ldsA

ikfjHkkf"kd 'kCnksa dk fuekZ.k l`tu] xzg.k] lap;u ,oa vuqdwyu tSlh pkj izfØ;kvksa ls xqtj dj gqvk gSA MkW- 
j?kqohj us izR;sd vaxzsth 'kCn ds fy, laLd`r O;kdj.k ds vuqlkj 'kCn x<+sA mUgksaus vjch] Qkjlh] ns'kt 'kCnksa ds LFkku 
ij laLd`r dk vk/kkj ysdj u, 'kCnksa dk fuekZ.k fd;kA mUgksaus leuqeksnu] otzpw.kZ] dBksjkfduh] le:i.k] tSls 'kCn 

8cuk,A  vQhe ds fy, vfgQsu vkSj lhesaV ds fy, otz/kkrq tSls 'kCn izpyu esa ugha vk ik,A MkW- ekbZ n;ky tSu us   
MkW- j?kqohj }kjk cuk, 'kCnksa ds lEcU/k esa fy[kk gS&
1- gesa de ls de la[;k esa vR;ar vko';d vUrjkZ"Vªh; ikfjHkkf"kd 'kCnksa dks viukuk pkfg,A
2- muesa /ofu vkfn dk gsj Qsj gekjh Hkk"kk ds vuqlkj gksuk pkfg,A

9
3- muls u, 'kCn fgUnh ;k nwljh izknsf’kd Hkk"kkvksa ds O;kdj.k ds vuqlkj gh cukus pkfg,A 

xzg.k %

ikfjHkkf"kd 'kCn cukrs le; ;g Hkh Lej.k j[kk x;k fd ;fn rRle] rn~Hko] ns'kt] fons'kh 'kCn igys ls fdlh 
/kkj.kk dks O;Dr djus esa l{ke gksa rks u;k 'kCn x<+us ds LFkku ij ml 'kCn dks gh Lohdkj dj fy;k tk,A vaxzsth ds 
eksVj] LVs'ku] fVdV] lYQj] iksVsf'k;e] ukbVªkstu] ehVj] xzke] VsyhQksu] batsD'ku] C;wjks] deh'ku] VsªDVj] izksVhu] 
jsQjh] gkWdh] dSje] fØdsV] vkmV] QkWyksvku] dEI;wVj] ekml] dhcksMZ] lkW¶Vos;j] gkMZos;j tSls vusd 'kCnksa dks 
Lohdkj dj fy;k x;kA 

vjch] Qkjlh 'kCnksa dks Hkh izpyu] laizs"k.k vkSj iz;ksx dh lqfo/kk ds vk/kkj ij Lohdkj fd;k x;kA Qjkj] xkyhxykSt] 
fglkc] gokbZ&losZ{k.k djkjukek] geykoj] edku&fdjk;k] odkyr] xSj tekurh okjaV tSls 'kCn iz'kklfud 'kCnkoyh 
esa Lohd`r gq,A ikfjHkkf"kd 'kCnkoyh esa fuekZ.k ds lkFk&lkFk ̂ xzg.k* dh izfØ;k dks Hkh iwjk egÙo fn;k x;kA ̂xzg.k* 
djrs le; vaxzsth dk izR;sd 'kCn Lohdkj ugha fd;k Xk;kA dEI;wVj 'kCn ;Fkkor ys fy;k x;kA fdUrq dEI;wVjkbts'ku 
ughaA blds fy, dEI;wVjhdj.k 'kCn x<+k x;kA bl rjg fgUnh vkSj Hkkjrh; Hkk"kkvksa dh ikfjHkkf"kd 'kCnkoyh dks nks 
lzksrksa ls 'kCn xzg.k djus iMs+ gSA foKku&rduhdh {ks= esa vaxzsth ls ysfdu dkuwu] ç'kklu] jktuhfr ls lacaf/kr dbZ 

10
'kCn vc fgUnh ds gh cu x, gSaA

lap;u %

lap;u ls vk'k; ml izfØ;k ls gS ftlds vUrxZr Hkkjrh; Hkk"kkvksa miHkk"kkvksa rFkk cksfy;ksa ds mi;qDr 'kCnksa 
dk lap; ikfjHkkf"kd 'kCn ds :i esa fd;k tkrk gSA blesa p;u] fu'p;u rFkk iz;ksx }kjk ladyu dh izfØ;k visf{kr 
gSA viuh Hkk"kk dh cksyh] miHkk"kk rFkk izkUrh; Hkk"kkvksa esa izpfyr 'kCnksa esa ls vko';drkuq:Ik 'kCnksa dk p;u fd;k tk 
ldrk gSA ----**fo}kuksa us lap;u ds ek/;e ls vusd 'kCnksa esa ls ,d lgh 'kCn pqudj ikfjHkkf"kd 'kCnkoyh dks le`) 
fd;k gSA MkW- j?kqohj ds ckn 'kCnkoyh vk;ksx] dsUnzh; fgUnh funs’kky; jktHkk"kk vk;ksx vkSj jkT;ksa ds fgUnh eaMy us 
ikfjHkkf"kd 'kCn fuekZ.k esa egÙoiw.kZ ;ksxnku fn;k gSA bUgksaus leUo;oknh n`f"Vdks.k viuk;k vkSj fgUnh Hkk"kk dks xfr 
iznku dh bu lcus ekuk fd^^gekjh iwjh 'kCnkoyh vUreqZ[kh gksuh pkfg, u fd og fgUnh ds uke ls gks ;k fons'kh 
'kCnkoyh gksA Hkk"kk&foKku dh n`f"V ls Hkh ;g vko';d gS fd Hkkjr dh izkphu] e/;dkyhu vk/kqfud Hkk"kkvksa vkSj 
fons'kh Hkk"kkvksa ds 'kCn vko';drkuqlkj viukrh gqbZ fgUnh viuh gh Hkhrj ls fodflr gksA fgUnh dh ogh o`f) vkSj 
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11mUufr LFkk;h izkd`frd vkSj LokHkkfod gksxh nwljh lHkh izdkj dh o`f) vkSj mUufr vizkd`frd vkSj cukoVh gksxhA  
lap;u dh izfØ;k lekt&foKku dh ikfjHkkf"kd 'kCnkoyh ds fy, vf/kd egÙoiw.kZ ekuh xbZ gS A

vuqdwyu %

ikfjHkkf"kd 'kCn fuekZ.k esaa xzg.k] lap;u ds lkFk&lkFk vuqdwyu Hkh vR;ar egÙoiw.kZ gSA vuqdwyu ls vk’k; gS 
iwoZ izpfyr 'kCnksa dks ikfjHkkf"kd 'kCn ds :i esa vuqdwyu A u,] fDy"V] laLd`r fu"B 'kCnksa ds LFkku ij iwoZ izpfyr 
'kCn dks ikfjHkkf"kd ’kCn ds :i esa 'kCnkuqdwyu Hkh ,d egÙoiw.kZ izfØ;k gSA tSls ,aftu] ySUVuZ] ,dsMeh] VªstsMh Øe'k% 
batu] ykyVSu] vdkneh] =klnh esa cny x,A nks Hkk"kkvksa ds e/; laf/k vFkok leklhdj.k Hkh vuqdwyu gh gSA 
dEI;wVjhdj.k] vihyh;] dySaMj o"kZ vkfn 'kCn blh vuqdwyu dh izfØ;k ds vUrZxr cus gSA

'kCn&laxzg % 

fgUnh Hkk"kk tuHkk"kk gAS  lkfgfR;d Hkk"kk ds iow Z gh ;g nfS ud O;ogkj vkjS  ckys pky dh Hkk"kk cu pdq h FkhA 
ikfjHkkf"kd 'kCn fuek.Z k ea s 'kCn&lxa gz  Hkh egÙoi.w kZ gaS u, 'kCn cukus ea s vuko';d /ku] Je vkjS  le; u"V djus ds LFkku 
ij tu&lkekU; ds chp ea s ipz fyr 'kCnka s dk lxa gz  fd;k tkuk Hkh egÙoi.w kZ gAS  **gekjh 'kCnkoyh u rks ykgs &tkdV ds 
leku dl nus s okyh gkus h pkfg, vkjS  u mlea s bruh fLFkjrk gkus h pkfg, fd og Hkfo"; ea s Bgjs g,q  ikuh ds leku lM+ 

12tk, ;k l[w kdj ej tk,A fdlh ,d nf̀"Vdk.s k ds vk/kkj ij cuh 'kCnkoyh v/kjw h vkjS  yxa Mh+  gkxs hA

bl fn'kk esa Hkh cgqr egÙoiw.kZ dk;Z gqvk gSA HkjikbZ] Hkqxrku] Hkwypwd tksM+uk] olwyh] irkys[kh] nkf[kyk] YkkHk] 
Qk;nk] gokbZ vM~Mk] tksr] HkÙkk] NwV] dgklquh] 'kkSfd;k] xksyk&ck:n] fp<+] [kht] vuke] xqeuke] vthZ] euekuk] 
cdk;k] vken] rksi[kkuk] ikj[kh] cV~Vs ij] dqdhZ] uhykeh] fiNM+k oxZ] fcYyk] lkSnk] rg[kkuk] /kekdk] >k¡lk] Nki] Bi] 
VwVQwV C;kSjk] irkdk] gFkdM+h] iDds fu;e] cVksju tSls vusd 'kCn tuHkk"kk ls laxzg dj ikfjHkkf"kd cuk, gSaA ̂ ^bl 
tu&Hkk"kk esa mÙkj Hkkjr esa iqjkus dky ls pys vkusokys lHkh m|ksxksa vkSj O;olk;ksa ds ikfjHkkf"kd 'kCn u dsoy Hkjs iMs+s 

13
gSa] oju~ muesa le;&le; ij u;h&u;h ifjfLFkfr;ksa vkSj izHkkoksa ds dkj.k u,&u, 'kCn Hkh curs jgs gSaA 

fu"d"kZ %

u, 'kCnksa ds iz;ksx ls fgUnh ds O;kogkfjd] dkedkth vkSj iz'kklfud {ks= esa izxfr gqbZ gSA fgUnh dks izfr"Bk 
fnykus esa ikfjHkkf"kd 'kCnkoyh dk egRoiw.kZ ;ksxnku gSA blh 'kCnkoyh dh lgk;rk ls thou ds izR;sd {ks= esa fgUnh esa 
dk;Z djuk laHko cuk;k gSA ;s 'kCn ,dkFkhZ lqfuf'pr] ljy vkSj izHkkoh gksrs gSA

       d`f=e fuekZ.k] vuqdwyu] ,d:irk Li"V vFkZoÙkk rFkk Lohdj.k ds }kjk Kku&foKku dh 'kk[kkvksa ds fy, 
yxHkx 08 yk[k 'kCn x<+s x, gSaA fof/k 'kCnkoyh] ehfM;k ’kCnkoyh] iz'kklfud 'kCnkoyh] vUrfj{k 'kCnkoyh] ekufodh 
,oa lekt foKku dh ikfjHkkf"kd] 'kCnkoyh izdkf’kr ,oa izpfyr gks pqdh gSaA vk;ksx }kjk d`f"k] i'kq&fpfdRlk 
dEI;wVj&foKku] /kkrq&deZ] u`&foKku] ÅtkZ] [kuu] bathfu;jh] eqnz.k&bathfu;jh] jlk;u bathfu;jh] bysDVªkfudh] 
okfudh] yksd&ç'kklu] vFkZ&'kkL=] Mkd&rkj] jsyos] x`g&foKku vkfn fo"k;ksa ds 'kCn Hkh cuk, gSaA fujUrj iz;ksx ls 
budh vFkZoRrk fl) gks pqdh gSA ikfjHkkf"kd 'kCnkoyh fgUnh ds iz;kstuh; i{k ds fy, egRoiw.kZ miyfC/k gSA

lanHkZ %
1- iz;kstuewyd fgUnh % j?kquanu izlkn ’kekZ] Hkwfedk ls mn~/k`r
2- iz;kstuewyd fgUnh % dey dqekj cksl] i`- 05-
3- iz;kstu ewyd fgUnh % ek/ko lksuVds i`- 01-
4- iz'kklu 'kCndks’k % e-iz- dk izdk'ku 1986 i`"B Hkwfedk ls mn~/k`r
5- iz;kstu ewyd fgUnh % MkW- ek/ko lksuVds i`-02-
6- ogh i`"B 2 ls mn~/k`r
7- o`gr~ iz'kklu 'kCnkoyh 2001 i`"B&6
8- iz'kklfud 'kCnkoyh 2002 Hkwfedk ls mn~/k`r
9- fgUnh 'kCn&jpuk % ekbZn;ky tSu i`"B&216
10- okf.kT; 'kCndks’k] mn~/k`r fgUnh 'kCn jpuk i`"B&221
11- iz;kstu ewyd fgUnh % ek/ko lksuVDds i`"B&12
12- fgUnh 'kCn jpuk% ekbZn;ky tSu i`"B 244
13- iz;kstu ewyd fgUnh MkW- nsosUnz ukFk 'kekZ ds fopkj  13i`"B&
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fcykliqj 'kgj ds mPprj ek/;fed fo|ky;ksa eas v/;;ujr~ 
fo|kfFkZ;ksa dh i;kZoj.kh; tkx#drk dk v/;;u

MkW vkfnR; prqosZnh]
eYgks=k dkWyst] Hkksiky
jkds'k dqekj pUnzk

i;koZ j.k tkx#drk dh vko';drk lHkh eu"q ;ka s ,oa fo|kfFk;Z ks a dks gkus h pkfg, ;g ekyew  gkus k pkfg, fd i;koZ j.k ges 
fdl idz kj iHz kkfor djrh gAS  vkt ijw h nfq u;k es a i;koZ j.kh; leL;k utj vk jgh gAS  eu"q ; fodkl dh v/a kh nkMS + es a
fouk'k vkjs  Hkkx jgk gAS  og iF̀oh ds lla k/kuks a dk bruk vf/kd nkgs u gks pdq k gS ftldh ifw rZ lHa ko ugha gAS  tc idz f̀r vkjS  
eu"q ; dk lra yq u vf/kd xMc+ Mk x;k rc ls eu"q ; us bl vkjs  /;ku nus k ikz jHa k fd;k rFkk bl fn'kk es a i;koZ j.k f'k{kk nh 
tkus yxh tks rhu dk;Z djrh gAS  

1- i;koZ j.k ds ifz r tkx#drk] 2- i;koZ j.k ds ckjs es a le> dk fodkl] 3- euq "; o 'k"s k txr ds chp vra lcaZ /kks a dks le>uk 

Rkkfd nqfu;k dk larqyu cuk jgsa vkSj euq"; dks bl ckr dh tkudkjh iznku djs fd i;kZoj.k dh j{kk dSls dh tk;s 
lalk/kuksa dk lgh mi;ksx dSls gks o i;kZoj.k esa lq/kkj fdl izdkj fd;k tk;sA 

vkt iwjh nqfu;k esa dqN leL;k,¡ ¼tSls & tula[;k o`f) Xykscy okfeZx] okrkoj.k iznw"k.k ½ fodkjky #i ys jgha gSA 
ftlls ekuork ds vfLrRo ij iz'uokpd fpUg yx x;k gSA euq"; dh uknkuh vkSj vdeZ.;rk bUgas vkSj Hk;kud cuk 
jgh gSA bldk vlj ekuo o izd`fr ij iM+ jgk gS] i;kZoj.k f'k{kk ds ek/;e ls bu leL;kvksa ds izfr tkx#drk 
vko';drk gSA 

vr% ekuoh; fØ;kdykiksa] fopkj/kkjkvkas eas la'kks/ku vkSj ifjLd`r dh furkar vko';drk gSA 
1- mn~ns'; % mPprj ek/;fed Lrj eas v/;;ujr~ 'kkldh; ,oa v'kkldh; fo|ky;ksa ds fo|kfFkZ;kas dh i;kZoj.kh; 

tkx#drk dk rqyukRed v/;;u djukA 
2- mPprj ek/;fed Lrj eaas v/;;ujr dyk ,oa foKku oxZ ds fo|kfFkZ;kas dh i;kZoj.kh; tkx#drk dk rqyukRed 

v/;;u djukA 
3- mPprj ek/;fed Lrj eas v/;;ujr~ Nk= ,oa Nk=kvkas dh i;kZoj.kh; tkx#drk dk rqyukRed v/;;u djukA 
4- mPprj ek/;fed Lrj esa v/;;ujr~ 'kkldh; fo|ky;kas ds dyk ,oa foKku ladk; ds fo|kfFkZ;kas dh i;kZoj.kh; 

tkx#drk dk rqyukRed v/;;u djukA 
5- mPprj ek/;fed Lrj eas v/;;ujr 'kkldh; fo|ky;ksa ds Nk= ,oa Nk=kvkas dh i;kZoj.kh; tkx#drk dk 

rqyukRed v/;;u djukA
6- mPprj ek/;fed Lrj eas v/;;jr~ 'kkldh; fo|ky;ksa ds dyk ,oa foKku oxZ ds fo|kfFkZ;kas dh i;kZoj.kh; 

tkx#drk dk rqyukRed v/;;u djukA 
7- mPprj ek/;fed Lrj eas v/;;ujr~ v'kkldh; fo|ky;kas ds Nk= ,oa Nk=kvkas dh i;kZoj.kh; tkx#drk dk 

rqyukRed v/;;u djukA 
ifjdYiuk %
1- mPprj ek/;fed Lrj eas v/;;ujr~ 'kkldh; ,oa v'kkldh; fo|ky;kas ds fo|kfFkZ;kas dh i;kZoj.kh; tkx#drk 

esa dksbZ lkFkZd varj ugha gksxk A 
2- mPprj ek/;fed Lrj esa v/;;ujr~ dyk oxZ ,oa foKku oxZ ds fo|kfFkZ;kas dh i;kZoj.kh; tkx#drk eas dksbZ 

lkFkZd varj ugha gksxk A 
3- mPprj ek/;fed Lrj eas v/;;ujr~ Nk= ,oa Nk=kvkas dh i;kZoj.kh; tkx#drk eas dksbZ lkFkZd varj ugha gksxk A 
4- mPprj ek/;fed Lrj eas v/;;jr~ 'kkldh; fo|ky;kas ds dyk ,oa foKku oxZ ds fo|kfFkZ;ks adh i;kZoj.kh; 

tkx#drk eas dksbZ lkFkZd varj ugha gksxk A 
5- mPprj ek/;fed Lrj eas v/;;jr 'kkldh; fo|ky;kas ds Nk= ,oa Nk=kvkas dh i;kZoj.kh; tkx#drk esa dksbZ 

lkFkZd varj ugha gksxk A 
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6- mPprj ek/;fed Lrj eas v/;;ujr~ v'kkldh; fo|ky;kas ds dyk ,oa foKku oxZ ds fo|kfFkZ;kas dh i;kZoj.kh; 
tkx#drk esa lkFkZd varj ugha gksxk A 

7- mPprj ek/;fed Lrj eas v/;;ujr~ v'kkldh; fo|ky;ksa ds Nk= ,oa Nk=kvkas dh i;kZoj.kh; tkx#drk eas dksbZ 
lkFkZd varj ugha gksxk A

'kks/k fof/k %  izLrqr y?kq 'kks/k esa tula[;k ds :Ik esa NÙkhlx<+ ds fcykliqj 'kgj ds 'kkldh; ,oa v'kkldh; mPprj 
ek/;fed Lrj ds dyk ,oa foKku ladk; ds fo|kfFkZ;ksa dks fy;k x;k gS A  izLrqr 'kks/k esa tula[;k dh O;kidrk dks 
ns[krs gq, laHkkO; U;kn'kZ dh ;kn`fPNd fof/k }kjk N% fo|ky;ksa dk p;u fd;k x;k ftlesa ls mPprj ek/;fed Lrj esa 
v/;;ujr~ dyk ,oa foKku ladk; ds 160 fo|kfFkZ;ksa dk p;u x;k gS A izLrqr y?kq 'kks/k esa iznRrksa ds ladyu gsrq MkW- 
¼Jherh½ fofianj ukxjk ds }kjk fufeZr Ik;kZoj.kh; f'k{kk tkx:drk ijh{k.k dk iz;ksx fd;k  A   

4-3 ifjdYiukvksa dk ijh{k.k ,oa fo'ys"k.k  %

1- ifjdYiuk % H mPprj ek/;fed Lrj esa v/;;ujr 'kkldh; ,oa v'kkldh; fo|ky;ksa ds fo|kfFkZ;kas dh Ik;kZoj.kh; 1

tkx:drk esa dksbZ lkFkZd varj ugha gks

'kkldh; ,oa v'kkldh; fo|ky;ksa esa v/;;ujr~ fo|kfFkZ;ksa dh Ik;kZoj.kh; tkx:drk dk lkaf[;dh; fo'ys"k.k &

Ø- Js.kh fo|kfFkZ;ksa e/;eku ekud SED t df ifj.kke

dh la[;k M fopyu

N SD
1- 'kkldh; 80 46-75 11-05 1-23 1-968 158 ifjdYiuk Lohd`r 
2- v'kkldh; 80 43-41 10-38 1-60

2- ifjdYiuk % H  **mPprj ek/;fed Lrj esa v/;;ujr dyk ,oa foKku oxZ ds fo|kfFkZ;ksa dh Ik;kZoj.kh; 2

tkx:drk esa dksbZ lkFkZd varj ugha gksxkA**

Ø- Js.kh fo|kfFkZ;ksa e/;eku ekud SED t df ifj.kke

dh la[;k M fopyu

N SD
1- dyk 80 42-22 10-14 1-20 3-451 158 ifjdYiuk vLohd`rk
2- foKku 80 47-93 10-78 1-13

3- ifjdYiuk % H  **mPprj ek/;fed Lrj esa v/;;ujr Nk= ,oa Nk=kvksa dh Ik;kZoj.kh; tkx:drk esa dksbZ lkFkZd 3

varj ugha gksxkA**

Ø- Js.kh fo|kfFkZ;ksa e/;eku ekud SED t df ifj.kke

dh la[;k M fopyu

N SD
1- Nk= 80 43-47 10-50 1-17 1-893 158 ifjdYiuk Lohd`r
2- Nk=k,W 80 46-68 10-95 1-22

4- ifjdYiuk % H  **mPprj ek/;fed Lrj esa v/;;ujr ’kkldh; fo|ky;ksa esa v/;;ujr dyk ,oa foKku oxZ ds 4

fo|kfFkZ;kas dh Ik;kZoj.kh; tkx:drk esa dksbZ lkFkZd varj ugha gksxkA

Ø- Js.kh fo|kfFkZ;ksa e/;eku ekud SED t df ifj.kke

dh la[;k M fopyu

N SD
1- dyk 40 48-75 11-64 1-84 1-636 78 ifjdYiuk Lohd`r
2- foKku 40 44-75 10-17 1-60

5- ifjdYiuk % H **mPprj ek/;fed Lrj esa v/;;ujr ’kkldh; fo|ky;ksa Nk= ,oa Nk=kvksa dh Ik;kZoj.kh; 5
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tkx:drk esa dksbZ lkFkZd varj ugha gksxkA**

Ø- Js.kh fo|kfFkZ;ksa e/;eku ekud SED t df ifj.kke

dh la[;k M fopyu

N SD
1- dyk 40 39-70 9-58 1-51 3-404 78 ifjdYiuk Lohd`r
2- foKku 40 47-12 9-91 1-56

7- ifjdYiuk % H **mPprj ek/;fed Lrj esa v/;;ujr v“kkldh; fo|ky;ksa ds Nk= ,oa Nk=kvksa dh Ik;kZoj.kh; 7

tkx:drk esa lkFkZd varj ugha gksxk**A

Ø- Js.kh fo|kfFkZ;ksa e/;eku ekud SED t df ifj.kke

dh la[;k M fopyu

N SD
1- dyk 40 43-52 10-35 1-63 0-096 78 ifjdYiuk Lohd`r
2- foKku 40 43-30 10-54 1-66

fu"d"kZ %

1- 'kkldh; ,oa v'kkldh; fo|ky;ksa esa v/;;ujr fo|kfFkZ;ksa dh Ik;kZoj.kh; tkx:drk yxHkx ,d leku gSA

2- dyk ,oa foKku oxZ ds fo|kfFkZ;kas dh i;kZoj.kh; tkx:drk ds izfr varj ik;k x;kA

3-• Nk= ,oa Nk=kvkas dh i;kZoj.kh; ds izfr tkx:drk yxHkx ,d leku gSaA

4-• 'kkldh; fo|ky;ksa eas v/;;ujr dyk ,oa foKku oxZ ds fo|kfFkZ;ksa dh Ik;kZoj.k tkx:drk yxHkx ,d leku gSA

5- 'kkldh; fo|ky;ksa ds Nk= ,oa Nk=kvksa dh fo|kfFkZ;ksa dh Ik;kZoj.k tkx:drk ds izfr lkFkZd varj ik;k x;kA

6-• v'kkldh; fo|ky;ka s ea s v/;;ujr dyk o foKku oxZ ds fo|kfFk;Z ka s dh Ik;koZ j.k tkx:drk ds ifz r vra j ik;k x;k A

7- v'kkldh; fo|ky;ksa esa v/;;ujr Nk= ,oa Nk=kvksa dh Ik;kZoj.k tkx:drk yxHkx ,d leku gSA

lanHkZ xzaFk %

1-• HkkxZo egs’k % ^^lkaf[;dh ds ewy vk/kkj** jkuh e.My izdk’k vkxjk&4

2-• xqIrk ,l-ih- % ^^lkaf[;dh fof/k;k¡** 'kkjnk iqLrd Hkou] ;wfuoflZVh jksM] bykgkckn

3-• jk; ikjlukFk % ^^vuqla/kku ifjp;** y{eh ukjk;.k vxzoky izdk’ku]  vLirky jksM] vkxjk
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Lora= Hkkjr esa nfyr psruk dk fodkl
MkW- vfuy dqekj tSu
lgk;d izk/;kid jktuhfr foKku
'kkldh; dU;k egkfo|ky;] jryke

Hkkjr esa nfyr psruk oLrqr% fgUnw lekt O;oLFkk vkSj /kkfeZd ijEijkvksa ds izfr fonzksg dk bfrgkl gS A Hkkjr esa nfyrksa 
dks le;&le; ij vusd ukeksa ls lEcksf/kr fd;k tkrk jgk gS] ;Fkk&vUR;t] 'kwnz] pk.Mky] vLi`’;] dkgjh tkfr] 
gfjtu] vuqlwfpr tkfr rFkk tutkfr vkfn A lu~ 1931 dh tux.kuk esa bu lc ukeksa dks nfyr laKk nh xbZ A ;g og 

1oxZ gS tks vkt Hkh gekjs yksdra= esa lkekftd] jktuhfrd] /kkfeZd rFkk lkaLÑfrd n`f"V ls fiNM+k gqvk gS A  

nfyr 'kCn dh O;qRifÙk laLÑr /kkrq ̂^ny^^ ls gqbZ gS A MkW- jkedqekj oekZ us nfyr ’kCn dk vFkZ fou"V fd;k gqvk] elyk 
gqvk] efnZr] nck;k] jkSank] [kf.Mr ;k dqpyk gqvk fd;k gS A fgUnw /keZ ewyr% o.kkZJe O;oLFkk ij vk/kkfjr gSa A izkjaHk esa 
lekt dks dk;ksZ ds vk/kkj ij czká.k] {kf=;] oS’; vkSj 'kwnz esa ckaV fn;k x;k gSA  buesa lcls fupys ik;nku ij 'kwnz 
nfyr oxZ dk drZO;] vU; rhu o.kksZ dh fuank jfgr lsok fu/kkZfjr fd;k x;k Fkk A dkykUrj esa deZ vk/kkfjr ;g 

2O;oLFkk deZ ds LFkku ij tUe vk/kkfjr gks xbZ vkSj nfyr oxZ ijk/khu cu x;k A  

Lora= Hkkjr esa] gekjs ns’k dh] vkt dh yksdrkaf=d O;oLFkk esa] nfyr psruk dk ewY;kdau bl ;FkkFkZ] ijd rF; ij 
fuHkZj gS fd ge lfn;ksa ls vLi`’;rk] vlekurk] vf’k{kk] fu/kZurk] vyxko] ?k`.kk] mis{kk vkSj lkekftd lgkuqHkwfr ds 
vHkko ls xzLr bl cgqla[;d oxZ dks dgk¡ rd jktuhfrd] vkfFkZd] /kkfeZd vkSj lkekftd U;k; fnykus esa lQy gq, 
gSA

tc ge nfyr psruk ds lanHkZ esa ns’k esa nfyrksa ds fodkl dh ppkZ djrs gS rks mldk lh/kk rkRi;Z ;g gS fd mUgsa Lora= 
Hkkjr esa lkekftd U;k; ds :i esa vkt ;FkkFkZ esa fdruh Lora=rk miyC/k gS A geus bl oxZ dks lekurk vkSj HkkbZpkjs 
dh lkSxkr nsdj] vU; mPp oxZ ds led{k D;k [kM+k dj fn;k gS A jk"Vª dh eq[; /kkjk esa mudh vkt D;k Hkwfedk  gS A 

;g lp gS fd mUuhloha ’krkCnh ds fofo/k lkekftd] /kkfeZd vkSj jktuhfrd iqutkZxj.k vkUnksyuksa ds QyLo:i gekjs 
;gk¡ nfyr psruk dk Jhx.ks’k gqvk gS A nfyr tkfr;ksa dh lkekftd n’kk lq/kkjus ds fy;s jktk jkeeksgujk;] egf"kZ 
n;kuan ljLorh] ds’kopUnz lsu rFkk T;ksfr ck Qqys ds iz;kl Lej.kh; gS A nfyr tkfr;ksa ds mRFkku ds fy;s lfØ; 
Hkwfedk fuHkkus dk Js; egkRek xk¡/kh vkSj MkWa- Hkhejko vEcsMdj dks tkrk gS A buesa nfyrksa ds elhgk ds :i esa mudks 

3lkekftd o jktuhfrd vf/kdkj fnykus ds fy;s MkW- vEcsMdj dh Hkwfedk lokZf/kd egRoiw.kZ jgh gS A 

yksdra= esa lafo/kku gekjs /keZ xzaFk xhrk ds leku egRoiw.kZ ekuk x;k gS A gekjs lafo/kku us nfyrksa dks muds lokZaxh.k 
fodkl ds fy;s os lHkh vf/kdkj iznku dj fn;s gSa] tks la;qDr jk"Vª la?k ds ekuo vf/kdkj ds oSf’od ?kks"k.kk&i= ds 
vuqlkj fo’o ds lHkh ekuoksa dks euq"; gksus ds ukrs izkIr gSa A 

blds lkFk gh lafo/kku ds vuqPNsn 330] 332 o 334 }kjk nfyrksa dks lHkh yksdrkaf=d fudk;ksa] ljdkjh ukSdfj;ksa vkSj 
'kS{kf.kd laLFkkvksa esa vkj{k.k dk ykHk fn;k gS A ftlls os lfn;ksa ds vius mRihM+u ds i’pkr~ lekt dh Å¡ph tkfr;ksa 
vkSj izHkko’kkyh oxZ ds led{k [kM+s gksus ds volj dk ykHk ys lds A 

Hkkjrh; lafo/kku dh izLrkouk esa Li V dj fn;k x;k gS fd jkT; fcuk fdlh /keZ] tkfr] fyax] oa’k vkSj fuokl ds HksnHkko 
ds lHkh ds lkFk lekurk dk crkZo djsxk A lafo/kku ds vuqPNsn 15 ds vuqlkj ijEijkxr :i ls lekt esa nfyrksa ij 
yknh xbZ lHkh fu;ksZX;rkvksa ;k izfrca/kksa dks vU;k; dgrs gq,] mUgsa lkoZtfud Hkkstuky;ksa] euksjatu dsUnzksa] dq¡vksa] 
rkykcksa] Lukux`gksa ,oa lM+dksa ds mi;ksx dk vf/kdkj fn;k x;k gS A 

gekjs lafo/kku ds vuqPNsn 17 ds varxZr lfn;ksa ls izpfyr vekuoh; vLi`’;rk izFkk dks n.Muh; vijk/k ?kksf"kr fd;k 
gS A vuqPNsn 19 }kjk nfyrksa dks f’k{kk dk vf/kdkj fn;k x;k gS A vuqPNsn 46 }kjk nfyrksa ds vkfFkZd fgrksa dks /;ku esa 
j[kdj lkekftd vU;k; vkSj 'kks"k.k ls j{kk dk izko/kku fd;k x;k gS A Li"V gS Lora=rk ds i’pkr~ lS)kfUrd :i esa 
nfyr psruk ds QyLo:i bl oxZ dks os lHkh vf/kdkj izkIr gks x;s gS] ftlls ;g oxZ vius fodkl dh fn’kk esa vxzlj 

4gks lds A

fl)kUr vkSj O;ogkj esa izk;% lnSo nwjh cuh jgh gS A ;gh dkj.k gS lafo/kku] dkuwu vkSj U;kf;d O;oLFkk rc rd dksbZ 
lkFkZd egRo dh Hkwfedk vnk ugha dj ldrs tc rd fd jktuhfrd bPNk 'kfDr] iz’kklfud e’khujh vkSj gekjk 

"
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:f<+oknh lekt dkjxj <ax ls ykxw djus esa lfØ; Hkwfedk dk fuokZg djsa A lPpkbZ ;g gS fd cgqla[;d oxZ ds vke 
5nfyr dks bldk ykHk ugha fey ik jgk gS A 

yksdra= esa ̂^tu^^ dk lokZf/kd egRo gS] D;ksafd lÙkk dk lkjk [ksy xf.kr ds vkadM+ksa ij fuHkZj djrk gS A  vr% 
;g Li"V gS fd bl O;oLFkk esa dksbZ Hkh ljdkj ;k jktuhfrd ny vius cgqla[;d ernkrkvksa dks ukjkt djus dk 
tks[ke ugha mBk ldrs gSa A blds lkFk gh ;g Hkh mYys[kuh; gS fd MkW- vEcsMdj] dk’khjke rFkk ek;korh tSls nfyr 
usr`Ro ds iz;klksa ls bl oxZ esa Hkh psruk mRiUu gqbZ gS A bl dkj.k ns’k esa vc nfyr mRFkku dh n’kk o fn’kk ij iz’u 
fpUg yxkuk dfBu gS A bldk izek.k gS yksdra= esa gekjs lcls cM+s jkT; esa nfyrksa ds gkFk esa ns’k us lRrk ds gLrkUrj.k 
dk n`’; ns[kk gS A og Hkh yksdrkaf=d i)fr ls vkSj lafo/kku ij fdlh izdkj dh vk¡p vk;s fn;s fcuk gqvk gS A 

Hkkjrh; yksdra= xoZ dj ldrk gS fd ,d nfyr efgyk ns’k esa fcuk fdlh dh lgk;rk ds pkj ckj eq[;ea=h dh dqlhZ 
ij vk:<+ gqbZ gS A fodkl ;k=k esa lRrk dk vf/kdkj gksus ij lHkh jkLrs lgt [kqy tkrs gS A nfyr usr`Ro dh vk¡[k vc 
iz/kkuea=h in ij gS A ;g Hkh dksbZ vlaHko ek= dYiuk ugha gS A 

ns’k esa jktuhfrd Lrj ij nfyr psruk esa Lora=rk izkfIr o yksdra= dh LFkkiuk ds lkFk fujUrj vk’kkrhr 
izxfr Li"V gS A lc dqN gksus ij Hkh lkekftd Lrj ij vc Hkh cgqr djuk 'ks"k gS A lfn;ksa ds mRihM+u o fiNM+siu] 
f’k{kk dk vHkko rFkk vkfFkZd fo"kerkvksa ds dkj.k ek= cSlkf[k;ksa ds vk/kkj ij nfyr fodkl ij xoZ ek= fnok LoIu gS A 

jktuhfrd usr`Ro vkSj lekt lq/kkjdksa rFkk nfyrksa ds Lo;a ds iz;klksa ls nfyr mRFkku dh xaxk izokfgr vo’; 
gqbZ gS ] ijUrq foMEcuk ;g gS fd yksdra= ds in&u[k ls izkjaHk gksdj ;g nfyr lekt ds fØehys;j vkSj gekjh vuqnkj 
ukSdj’kkgh ds tVktqV esa Q¡l dj jg xbZ gS A blds thounk;h Qy ds ve`r ls] vke nfyr izk;% oafpr gh gS A nfyr 
usr`Ro dk fØehys;j lekt esa mPp oxZ dh lerk esa cSBdj viuk vyx oxZ o lekt cuk cSBk gS A vius dh lgk;rk 
ikdj Hkh mlds }kjk cukbZ xbZ vius ls nwjh nfyr psruk ds ekxZ esa lcls cM+h ck/kk gSA

lekt ds izcq) oxZ us jkLrk cuk fn;k gS] ijUrq Lej.k j[kuk pkfg;s fd nfyr psruk dks eafty rHkh feysxh tc nfyr 
usr`Ro rFkk nfyr cqf)thoh bZekunkjh ls bl fn’kk esa lfØ; Hkwfedk dk fuokZg djsa A bl fn’kk esa ns’k esa] nfyr 
cqf)thfo;ksa dh Hkwfedk iz’kaluh; jgh gS A e/;izns’k dh jkt/kkuh Hkksiky esa 12 o 13 tuojh 2002 esa nfyr cqaf)thfo;ksa 
dk lEesyu vk;ksftr fd;k x;k A blesa xgu fopkj foe’kZ ds i’pkr~ 21 lw=h; ̂ ^nfyr ,ts.Mk^^ dks ̂ ^Hkksiky ?kks"k.kk 
i=^^ ds uke ls Lohdkj fd;k x;k A blesa nfyr fodkl vkSj lerkoknh lekt jpuk dh vkt dh vge~ vko’;drk ds 
lanHkZ esa U;k;iw.kZ O;oLFkk dh tkus ds fy, 'kklu ls vis{kk dh xbZ gS A blh izdkj nfyr psruk dk foiqy lkfgR; ejkBh 
ds ek/;e ls fgUnh esa Hkh vorfjr gqvk gS A ^^lfjrk^^ if=dk us ^^nfyr lkfgR; fo’ks"kkad^^ izdkf’kr fd;k A         
MkWa- eghiflag vkSj pUnzdkar ds laiknu esa ^^lapsruk^^ dk Hkh nfyr lkfgR; fo’ks"kkad fudyk gS A bl izdkj ^^nfyr 
lkfgR; vdkneh^^ Hkh ̂ ^nfyr lkfgR;^^ vkanksyu pyk jgh gS A ;g lkfgR; nfyrksa ds lEeku] izfr"Bk vkSj vfLerk rd 
gh lhfer ugha gS A og muds lokZaxh.k fodkl dh ckr djrk gS A ;g lo.kZ vFkok nfyr lekt esa O;kIr lkaerh vo’ks"kksa 
dh Js"Brk dk naHk] nksgjh ekufldrk] dÍjiu ;k dBeqYykiu rFkk tkrh; ,oa /kkfeZd foHksnksa dks lekIr djus ds fy;s 
lekt dks izsfjr djrk gS A vkseizdk’k okYehfd us nfyr osnuk dks ok.kh nsrs gq, fy[kk gS & 

dHkh ugha ekaxh ckfy’r Hkj txg] ugha ekaxk vk/kk jkT; Hkh
6ekaxk gS flQZ U;k;&thus dk gd] FkksM+k lk ihus dk ikuh A 
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